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Results of Strategic Dialogue on Safer
Internet Environment for Children

Along with promoting international collaboration in taking
the necessary countermeasures against illegal and mali-
cious information on the Internet, Ministry of Internal
Affairs and Communications (MIC) is also promoting the
putting in place of a safer and more secure Internet envi-
ronment worldwide. With this in mind, MIC hosted the
Strategic Dialogue on Safer Internet Environment for Chil-
dren in Tokyo on June 2 and 3, 2009.

There were discussions at this
strategic dialogue concerning the
putting in place a basic framework
that would bring about safety, and
a chairman’s report and a Tokyo
Communiqué were produced as a
result.

It is hoped that, as a result of
this, a global approach that
promotes the creation of
international rules will be more
strongly enhanced from now on.

% 5
]

Time and Place

(1) Dates: June 2 and 3, 2009

(2) Place: Hotel New Otani
(Kioi-cho, Minato-ku, Tokyo)

(3) Organizers: MIC  and
International  Telecommunication
Union (ITU)

(4) Participants: Industry, research
organizations, international
organizations and governments,
approximately 200 participants from
32 countries.
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Outline

(1) Opening

In addition to inaugural remarks by
host country representative, MIC
Minister, Kunio Hatoyama, there
were speeches by Hamadoun I.
Touré, Secretary-General, ITU,
Shun Sakurai, Director-General,
Telecommunications Bureau, MIC,
and Professor Masao Horibe,
Professor Emeritus of Hitotsubashi
University.

(2) Sessions

In all of the sessions, importance of
the awareness of the followings
was emphasized.

a- Session 1 - The need for online
security for young people

- Aggressive introduction of mobile
filtering services

- Improving levels of media literacy
among relevant people such as
guardians and educators

e

b- Session 2 - How can young
people be protected and taught
how to become smart Information
and Communication Technology
(ICT) users?

- Introduction and development of
effective technology, and
government support

- Promotion of voluntary initiatives
by the private sector

c- Session 3 - Initiatives by the state
and regional governments
concerning safe and secure
Internet usage

- Reducing the disparity in state
initiatives

- Securing safe and secure use of
the Internet worldwide

d- Session 4 - Educating users so
that they can use the Internet safely
and securely

- Sharing information on systemic
approaches and technological
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approaches
- Coordination between homes,
regions and schools

e- Session 5 - The need for a
global initiative

- Impartial support for those users
who need support

- Promotion of the creation of
international rules

Results of Strategic Dialogue
A Chairman’s report and Tokyo
Communiqué were adopted.

Furthermore, the chairman’s
report and the Tokyo Communiqué
from this meeting will be discussed
at the ITU Council and ITU Telecom
Forum, scheduled to be held in
October of this year, and will then
be included in the discussions at
the ITU Plenipotentiary Conference
which is scheduled to be held in
October 2010.

Outline of "Tokyo Communiqué on Safer Internet Environment for Children"

or harmful information.

- Ongoing investigation regarding contents harmful to children among interested ITU member countries
- The followings are important in order to reduce to a minimum opportunity for young people to access illegal

(1) Promoting a initiatives for raising awareness and education among relevant people
(2) Introducing technological measures such as filtering services and parental control

- It is important to promote aggressively the international sharing of information

- The aim should be for private sector voluntary initiatives to play a central role

- There is a need to encourage initiatives towards agreement on a joint approach concerning voluntary regulations
- Support for private sector initiatives in the field of technology development by the various governments

- Support from ITU for a common code of conduct and related recommendations to protect young people online

- It is extremely important to improve levels of media literacy among users
- It is important to give impartial support for those users who need support




STATISTICS

Results of Basic Survey on the Communications and Broad-
casting Industry (implemented in December 2008)
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MIC has recently compiled the results of the Basic Survey on the Communications and
Broadcasting Industry that was implemented in December 2008. The outline of the survey

results can be found below.

Main points of the results of
the current survey

Sales for the communications and
broadcasting industry in fiscal year
2007 (actual figure) came to a total
of 19.0075 trillion yen (an increase
of 1.6% vyear on year). The
estimated figure for fiscal year 2008
is 19.0654 trillion yen (an increase
of 0.3% year on year).

The sales breakdown for the
telecommunications industry
shows data transmission which is
used for applications such as
connecting to the Internet at 29.5%
(an increase of 4.7% year on year)
with data communications
progressing.

Acquisition capital investment
for fiscal year 2007 for the
communications and broadcasting
industry as a whole (actual figure)
came to 2.8016 trillion yen (a drop

Response rate

of 0.9% year on year). The
estimated figure for fiscal year 2008
is 2.6205 trillion yen (a drop of 6.5%
year on year).

Outline of survey

The survey has been implemented
since fiscal year 1994 in order to
grasp actual conditions and trends
for sales in the communications
and broadcasting industry
(telecommunications business and
broadcasting business). From fiscal
year 1994 to 2001, it was
conducted as the Survey on the
Communications Industry
(Financial Survey of Management
Entities). From fiscal year 2002 to
2007, it was conducted as the
Basic Survey on the
Communications Industry.

Survey targets

e Telecommunications business: All

registered telecommunications
operators  (operators  owning
large-scale line installations),
reported telecommunications
operators (those without line

installations, or those with
small-scale line installations) that
are stock companies with capital of
more than 30 million yen.
*Commercial broadcasting
business: All operators

*Cable TV broadcasting business:
Stock companies with more than
10,000 drop terminals installed
*Internet-related service business:
Businesses operating portal sites
and servers. With regard to ASP
(Application Service Providers),
operators with capital greater than
30 million yen as picked up from
the fiscal year 2004 corporate
office statistics lists and industry
lists.

Category Numbers sent out Valid replies Valid reply rate (%)
Communications and broadcasting industry total 1,540 1,249 81.1
Telecommunications business 747 535 71.6
Broadcasting business 793 714 90.0
Commercial broadcasting business 549 479 87.2

Cable TV broadcasting business 244 235 96.3
Internet-related service business 535 179 33.5
Total 2,075 1,428 68.8

* Since there are companies that overlap in the various businesses, the actual number of companies that responded

was 1,173.
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1. Operator make-up (by capital, scale of employee numbers, sales for company as a whole, on a company

basis)
* Communications and broadcasting business

- Looking by scale of capital, the largest number of operators (43.6%) are capitalized at 100.0 million yen to less than
1.0 billion yen, followed by those capitalized at 3.0 million yen to less than 100.0 million yen (31.1%).

- Looking by scale of employee numbers, approximately 70% (71.4%) have less than 100 employees.
- Looking by scale of sales, approximately 40% of operators (39.3%) have sales between 1.0 billion yen and less than
10.0 billion yen, followed by about 30% (27.2%) with sales between 100.0 million yen and less than 1.0 billion yen.

Make -up of communications and broadcasting operators by scale of capitalization (fiscal year 2007)

3 million yen 100 million yen 1 billion yen 10 billion yen
y -
to less than to less than to less than to les than D Over 100 billion yen
100 million yen 1 billion yen 10 billion yen 100 billion yen
Communications and 9% 207" 407" 60% 80% 100%
broadcasting industry total
(109 | 811 | 6 | 193 43[| 1.7
Telecommunications business
=535 | 265 | A | | 226 65| |32
Commercial broadcasting business
9 ne479) 34.9 | | 61 161 2§ 0.4
Cable TV broadcasting business |
(n=235) | 136 | | 502 | 23 0.9
(noted elsewhere)
Internet-related services business 29.1 ‘ ‘ 503 “ 14.0 W 2.8

(n=179)

Note 1: Since figures are rounded up or down, totals may not add up to 100.

Note 2: "n" shows the number of companies counted.
Note 3: The communications and broadcasting industry total is a total of telecommunications business, commercial
broadcasting business, and cable TV broadcasting business.

Make -up of communications and broadcasting operators by scale of employee numbers (fiscal year 2007)

1-29 30-99 100-299 300-999 Over 1,000
employees employees employees employees employees
Communications and 97 20% 40% 60% 80% 100%
broadcasting i”d“?;ri;%tg)' 44.7 267 | 166 6357
— . - [ [ [ [
Telecommunications tﬁi‘ﬂ?ﬁ? 33.8 32.3 136 | 102102
Commercial broadcasting business [ | | | |
(n=467) 53.6 221 | 197 26|20
. . = [ [ [ [
Cable TV broadcasting %S:Ig%%i 39.4 ‘ 46.3 ‘ 108 éb 15
= [ [ [
(noted elsewhere)
Internet-related services business 3?'1 ‘ 28.4 ‘ 142 “11'2 ‘ 10.1

(n=169)

Note 1: Since figures are rounded up or down, totals may not add up to 100.

Note 2: "n" shows the number of companies counted.

Note 3: The communications and broadcasting industry total is a total of telecommunications business, commercial
broadcasting business, and cable TV broadcasting business.
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Make -up of communications and broadcasting operators by scale of sales (fiscal year 2007)

3 million yen 100 million yen 1 billion yen 10 billion yen D Over ¥100 billion
to less than to less than to less than to les than
100 million yen 1 billion yen 10 billion yen 100 billion yen
Communications and 0% 207%’ 40%’ 60% 80% 100%
broadcasting industry total
2030 | 184 | | 27.2 | | | 39.3 | 1109 | |42
Telecommunications business
o508 34 7\ 334 | | 409 | 152 7.4
Commercial broadcasting k)(lﬁliq‘;sz? 34.7 ‘ 178 ‘ 38.8 ‘ 6.8‘ 19
. . = [ [ [ [
Cable TV broadcasting b(lrjligzzﬁ 04 ‘ 410 ‘ 535 ‘ 48
= [ [ [ [
(noted elsewhere)
Internet-related services business 8.0 ‘ ?6-8 ‘ 31‘-6 ‘ ‘14-9 ‘ 8.6

(n=174)

Note 1: Since figures are rounded up or down, totals may not add up to 100.
Note 2: "n" shows the number of companies counted.

Note 3: The communications and broadcasting industry total is a total of telecommunications business, commercial

broadcasting business, and cable TV broadcasting business.

2. Trends in sales (business-base)
(1) Changes in sales

* Actual sales for the communications and broadcasting industry in fiscal year 2007 came to a total of 19.0075 trillion
yen (an increase of 1.6% year on year). In addition, estimated sales for fiscal year 2008 came to 19.0654 trillion yen

(an increase of 0.3% year on year).

Changes in sales in the communications and broadcasting industry
D Telecommunications business

(100 million yen)

D Broadcasting business (including NHK)

250,000 ;
|
|
200.000 180988 187,018 190,075 190,654 . 186,352 187,560
3 ) |
13 36,402 ! 35,972
35,451 35,982 37,0 | 85,753 :
150,000 | \
|
|
100,000 | | ;
50,000 | | :
|
0 |
|
FY2005 FY2006 FY2007 FY2008 | FY2006 FY2007
Actual sales Actual sales Actual sales Estimated sales' Actual sales Actual sales
(n=935) (n=1,024) (n=1,145) (n=1,145) ! (n=977) (n=977)
N /

Companies that responded
for both years
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Unit: 100 million yen, % (upper line: sales, lower line: year on year change)

FY 2005 FY 2006 FY 2007 FY 2008
Category (n=935) (n=1,024) (n=1,145) (n=1,145)
Actual sales | Actual sales | Actual sales | Estimated sales
Communications and broadcasting industry total 180’%?? 187’031_2 190’017g 190’605_3
Telecommunications business 142563.; 151 0332 153’016?3 154’205_23
Broadcasting business 35’405 ; 35’9182 37’0213 314102.
; - ; 26,420 26,221 26,603 25,434
Commercial broadcasting business 41 A0S 15 As4
; ; 2,688 3,328 3,852 4,393
Cable TV broadcasting business Ai28 53 8 15.7 141
6,344 6,433 6,558 6,575
NHK Assg 1.4 1.9 0.3
. ; 4,699 6,354 7,217 8,220
(noted elsewhere) Internet-related service business A 259 350 13.6 13.9
Sales (companies that responded for both years) Unit: companies, 100 million yen, %
Actual Sales
Number of
Category ;
companies Year on
FY 2006 FY 2007 year change
Communications and broadcasting industry total 977 186,352 187,560 0.6
Telecommunications business 390 150,599 151,587 0.7
Broadcasting business 587 35,753 35,972 0.6
Commercial broadcasting business 388 26,206 25,884 A12
Cable TV broadcasting business 198 3,114 3,530 13.3
NHK 1 6,433 6,558 1.9
(noted elsewhere) Internet-related service business 90 5,355 5,502 2.8

Note 1: The sales figure is the total from all respondents.

Note 2: NHK figures are based on "business results announcement" and "explanatory documents about budgeted

earnings and business plan."

(2) Changes in sales breakdown
(a) Telecommunications business

* When looking at the sales breakdown of the telecommunications business according to type of transmission, data
transmission which is used for connections to the Internet and the like accounts for 29.5% (an increase of 29.5% year

on year), showing that data transmission is progressing.

* Also, looking at the breakdown in sales by fixed and mobile, fixed communications accounted for 40.1% of the total

(an increase of 2.8% year on year).
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Changes in sales breakdown for the telecommunications business

D Voice transmission D Data transmission D Leased lines D Others D Breakdown unknown

0% 20% 40% 60% 80% 100%
F(\r(] fggg) | 67.3 | 19.8 47| 7.6 |06
F(T]fg?g) 63.1 24.8 | 42/ 59| |20
F(T] fggg) 59.5 295 | 40(59 || 1.0

D Fixed D Mobile D Leased lines D Others D Breakdown unknown

0% 20‘% 40‘% 60‘% 80‘% 100%
pe \
Fr 2000 73 | 506 4259 |20
F(\r/éggg) T10_1 ‘ 49.0 4.0/5.9 |[1.0

(b) Broadcasting business

* The breakdown of sales in the commercial broadcasting business puts television broadcasting (terrestrial) at about
80% of the total (78.3%), with satellite broadcasting (BS & CS) at about one tenth (11.3%).

* The breakdown of sales in the cable TV broadcasting business puts basic service at about 70% of the total (69.2%).

Changes in sales breakdown for the commercial broadcasting business

Television ; Satellite Satellite
broadeasting || proagcasting || broadeasting [ Broadcasting [T grziciown unknown
0% 20% 40% 60% 80% 100%
F(\r(]fggg’) | 81.1 | 6.9 29 6.0 [3.1
20 610 | 69 [p4 62 s
F et63) | 783 | 7.1 o8 i

Changes in sales breakdown for the cable TV broadcasting business

; ; ; Re-broadcasting
D Basic service D Pay service D for difficult reception areas D Others D Breakdown unknown

0% 20‘% 40‘% 60‘% 80‘% 100%
F(\r(] f?gg) 70.3 55| 7.0 142 34
F(\r/] :23% 65.4 48/49| 137 11.3
F(\r(]fg?g) 69.2 4333 123 10.9
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3. Capital investment (business base)
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* The overall acquisition capital investment for the communication and broadcasting industry in fiscal year 2007
(actual figure) came to 2.8016 trillion yen (a drop of 0.9% year on year). Acquisition capital investment for fiscal year

2008 is estimated at 2.6205 trillion yen (a drop of 6.5% year on year).

Changes in acquisition capital investment in the communications and broadcasting industry
D Broadcasting business (including NHK)

D Telecommunications business

(100 million yen)

28,267 28,016 27,897 27,755
30,000 56.005
24,329 3,801 3,745 : | 3,678 3,640
3,464 SHCE I
20,000 | |
|
24,466 24,271 22,430 24,115
10,000 | | 20,865 — 24219
|
|
O |
FY2005 FY2006 FY2007 FY2008 ! FY2006 FY2007
Actual figure Actual figure Actual figure Estimated figure} Actual figure Actual figure
(n=842) (n=874) (n=835) (n=835) L (n=691) (n=691) y

Companies that responded
for both years

Changes in acquisition capital investment in the communications and broadcasting industry by business
Unit: 100 million yen, % (upper line: sales, lower line: year on year change)

FY 2005 FY 2006 FY 2007 FY 2008
Category (n=842) (n=874) (n=835) (n=835)
Actual figure | Actual figure | Actual figure | Estimated figure
Communications and broadcasting industry total 24’32? 28'1266; 220018 222602
_— . 20,865 24,466 24,271 22,430
Telecommunications business _ 173 A0S A76
Broadcasting business 2’88EE 2’8088 2’8088 2’8088
. . . 2,220 2,511 2,338 2,166
Commercial broadcasting business . 13.1 A69 A73
566 631 748 839
Cable TV broadcasting business - 115 18.6 121
678 659 659 769
NHK - A29 0.0 16.7
. ; ; 187 206 446 411
(noted elsewhere) Internet-related service business i 103 116.5 A79
Acquisition capital investment (companies that responded for both years) Unit: companies, 100 million yen, %
Actual acquisition capital investment
Category Number_of 9 P Year on
companies
p FY 2006 FY 2007 year change
Communications and broadcasting industry total 691 27,897 27,755 A0S
Telecommunications business 275 24,219 24,115 A04
Broadcasting business 416 3,678 3,640 A10
Commercial broadcasting business 2592 2,509 2,259 A10.0
Cable TV broadcasting business 163 510 721 415
NHK 1 659 659 0.0
| (noted elsewhere) Internet-related service business 69 204 312 | 52.8 |

Note 1: Acquisition capital investment is a new investigation topic that was added from fiscal year 2005. The figure is a

total of all the respondents.

Note 2: NHK figures are based on the "list of assets, balance sheets, income statement, and related explanatory
documents," and "budgeted earnings and business and financial plans."
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* The business fields companies are most interested in developing within the coming year include "wireless Internet
access" for the telecommunications business and the cable TV broadcasting business, "digital contents creation" for
the commercial broadcasting business, and "ASP" for Internet-related services business.

Presence or absence of interest in developing new business within the next year

D Interest

0% 20% 40%
I I

D No interest

60% 80
I

% 100%
I

Telecommunications business
(n=535) 269 |

73.1

Commercial broadcasting business

(n=479) g |

71.2

Cable TV broadcasting bus 330 ‘

66.8

(n=235)

(noted elsewhere) 425
Internet-related services busin i

57.5

(n=179)

Fields for business development within the next year

Telecommunications business (current survey)

1
4
2
6

1. Wireless Internet access

2. Server housing

3. IP phones

4. FTTH service

5. Information processing and providing service (10

)
)
)
)
)
6. ASP (5)
)
)
)
)
)

—~ o~ o~ —~

6. Information communications utility work (15

6. Creation of digital contents (9

9. Equipment maintenance, repair and administration (13
9. Digital contents distribution service (3

11. Information network security service (7

11. Sales of information communications equipment
(including leasing and renting) (1

6)
13. Software business (11)
13. Consulting (7)
15. Portal site operation (11)

16. ISP (14)

Commercial broadcasting business (current survey)

1. Creation of digital contents (1

2. Digital contents distribution service (3

3. Online shopping (2

4. Consulting (7

5. Portal site operation (4

5. Newspaper and publishing business (4

7. Terrestrial broadcasting (7

8. Information processing and providing service (8

9. Equipment maintenance, repair and administration (6
10. Digital satellite broadcasting (CS) (

11. Education-related services (distance learning etc.)
12. Digital satellite broadcasting (BS)

12. Cable TV broadcasting

14. Information communications utility work

14. Software business

16. IT study

)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)

11
(10
(14
(11
(17
(11
(17
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Cable TV broadcasting business (current survey)

1. Wireless Internet access
2. IP phone
3. FTTH service
4. Digital contents distribution service
5. Digital satellite broadcasting (CS)
6. Creation of digital contents
7. Equipment maintenance, repair and administration (1
7. Server housing (2
9. Sales of information communications equipment
(including leasing and renting) (2

1)
2)
3)
4)
6)
5)

6)
0)

PP

(%)
15

12.8

12. Education-related services (distance learning etc.) (
14. Equipment maintenance, repair and administration (
14. Server housing (9

14. Sales of information communications equipment
(including leasing and renting) (16)
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