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(Summary) 

 

Chapter 1  The basic perspective on competition policies in the future 
 
Necessity of competition policies for the broadband age 
(1)  Considering how competition policies in the telecommunications business field 

should be in the future, it is necessary to accelerate the stream of broadband and to 
establish an environment in which fair competition enables a variety of business 
models to emerge through lively competition.  It is especially necessary to examine 
this in light of the changes in the network and market structures brought about by the 
move to broadband. 

 
The basic perspective of layer-focused competition policies 
(2)  Due to the progress in unbundling the functionality of all of the layers (see Figure 

below) that accompanied the development of broadband communications, business 
models have emerged such as the “open access” business model that provides 
services by freely combining what is required for each layer, and as new business 
models within the higher layers (e.g., the iDC (Internet Data Center) business). It is -
necessary to examine the approach for both inter-layer fair competition environments 
and intra-layer fair competition environments. 

 
 BASIC VIEW OF LAYER-FOCUSED COMPETITION POLICIES 
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