
 
 

SCOPE  
23  

Research and development of a real-time advertisement system  
based on user contexts for local businesses 

Masugi Inoue  National Institute of Information and Communications Technology 

Tohru Sanefuji Takumi Nakamura Tomohiro Kagaya Masaaki Ohnishi Yasunori Owada
Hiroaki Morino

Nassua Solutions Co. National Institute of Information and Communications Technology
Shibaura Institute of Technology

21 22  

 

Abstract 
A novel advertisement system that can place advertisements for residents and can evaluate the effects at a 
reasonable cost would be an attractive tool for local merchants and entrepreneurs for creating, improving, and 
extending their businesses. A real-time advertisement system on a regional network had been developed, tested in 
Iwamizawa in Hokkaido, and evaluated. A traffic control method for fair use of inter-base station bandwidths and an 
adaptive access control for efficient use of base station-user terminal bandwidths had been proposed and evaluated. 
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