Section 3

Use of Networks in Business

1. Current Status of Network Use in
Business

(1) In-house and Business-to-Business (B-to-B) Use of
Networks

In recent years, new terminals, devices, and tools
such as RFID tags, contactless IC cards, and new net-
work-compatible devices (hereinafter referred to collec-
tively as “ubiquitous tools™) have been put to practical
application and demonstrative testing is also increasing.

A survey of the use of systems and services that
employ ubiquitous tools by businesses that do business
mainly with other companies (B-to-B commerce) shows

tions functions”, while 3.9% have installed “systems and
services that use contactless IC cards”. Although the
rates of use are currently low, many businesses are inter-
ested in using such systems and services (Figure 1-3-1).

Advanced information and communications network
environments are providing benefits to numerous busi-
nesses that use those networks. For example, more than
70% of businesses using broadband and mobile net-
works believe that there are benefits to such use. In addi-
tion, nearly 50% of businesses believe that there are ben-
efits from using ubiquitous tools (Figure 1-3-2).

As to details of the benefits, increasing the pace of
business is considered highly significant in all network
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that 7.9% of such businesses have installed “systems and
services that use devices equipped with new communica-

environments. A high percentage of businesses believe
that the benefits of using ubiquitous tools will be even

Figure 1-3-1 Introduction of Systems and Services that Use Ubiquitous Tools

Systems and services that use contactless IC cards EA.O 42.4
Systems and services that use RFID tags 0.2 3.8‘ 47.8
Systems and services that use devices
equipped with new communications functions* 33 49.1

0 10 20 30 40 50 60 70 80 (%)

B Currently inuse [ Have interest, considering introduction
1 Have interest, but not considering introduction

*Devices newly equipped with communications functions refers to devices such as cars with GPS functions and remote-control
cameras that in the past were not equipped with network functions but with advances in technologies have come to have such
networks functions.

Source: Survey of Ubiquitous Network Usage Trend by Businesses

Figure 1-3-2 Existence of Benefits from the Use of Advanced Information and
Communications Network Environments in In-house and B-to-B Operations*

Broadband 11.7
Mobile networks 16..2
Ubiquitous tools

0 20 40 60 80 100 (%)

B Have benefits 1 No benefits 1 Don’t know

* Percentage of businesses engaged in B-to-B commerce that have installed network environments
Source: Survev of Ubiauitous Network Usaae Trend bv Businesses
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more substantial than the benefits from broadband and
mobile networks including lowering business costs and
reducing employee labor as well as high added value
benefits including enhancing business analysis and pro-
posal of business strategies, improving customer satis-
faction, and promoting collaboration with business part-
ners (Figure 1-3-3).

(2) Use of Networks in Business-to-Consumer (B-to-
C) Commerce

Of businesses currently engaged in B-to-C e-com-
merce using the Internet, 27.9% of businesses are con-
ducting e-commerce suitable for broadband such as the
distribution of large-volume content or the creation of
sites suitable for viewing with broadband. When busi-
nesses that are currently interested in or considering
engaging in such commerce are included, this figure

increases to 79.7% (Figure 1-3-4).

Benefits from the use of broadband engaged in B-to-
C business are highly varied. More than 50% of busi-
nesses gave “increased service users,” “goods and ser-
vices can be offered at all times,” and “expanded sales
channels for goods and services” as benefits of using
broadband in e-commerce (Figure 1-3-6).

Of businesses engaged in B-to-C e-commerce using
the Internet, 46.0% engage in e-commerce that use
mobile terminals such as Internet-compatible mobile
phones; the percentage is higher than that of e-commerce
suitable for broadband (Figure 1-3-5). More than 60%
of businesses gave “expanded sales channels for goods
and services,” “increased service users,” and “goods and
services can be offered at all times” as benefits of engag-
ing in B-to-C e-commerce suitable for mobile terminals
(Figure 1-3-7).

Figure 1-3-3 Details of Benefits from the Use of Advanced Information and Communications
Network Environments in In-house and B-to-B Operations (multiple responses possible)*

Increase the pace of business I— vy

l'8a.1

Reduce business costs |

29.3

Reduce employee labor
|

34.7

There is business for which it is now possible
to introduce information systems

Promotion of a paperless office
Increase customer satisfaction
Promote collaboration with business partners

Enhance business analysis and
business strategy proposals

Increase sales
Other
Don’t know of any benefits

There are no benefits

mmm Broadband
[0 Mobile networks
1 Ubiquitous tools

20 40 60 80 100 (%)

* Percentage of businesses engaged in B-to-B commerce that have installed/are considering to install network environments
Source: Survey of Ubiquitous Network Usage Trend by Businesses

Figure 1-3-4 Status of
E-Commerce Suitable for Broadband *

Do not engage in
corresponding business

Currently offer

Do not and will services

not offer services

Have interest,\but not currently
under consideration 43 8o,

Under
consideration

Figure 1-3-5 Status of E-Commerce
Suitable for Mobile Terminals *

Do not engage in
corresponding business

Do not and will
not offer services

Currently offer
services

Have interest, 27.8% 46.0%
but not currentl

under considerati

Under
consideration

*Percentage of B-to-C businesses engaged in consumer-oriented e-commerce.

Source for Figures 1-3-4 and 1-3-5: Survey of Ubiquitous Network Usage Trend by Businesses



Figure 1-3-6 Benefits of E-Commerce and Sales Promotions Suitable for Broadband*
(multiple responses possible)

Increased service users 58.1

Goods and services can be offered at all times

Expanded sales channels for goods and services _5—3'(" 583

Increased sales of goods and services
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Information can be gathered and provided in real time

It becomes possible to provide services 36.2
not possible without broadband 37.2

More detailed customer services is possible : 443

More detailed advertising and 27.9
marketing strategies are possible 475

Reduced installation and operating costs 13i%_-,

It is possible to enter new business areas 7.4 123

Other o
0 10 20 30 40 50 60 70 (%)

mmm Benefits of e-commerce suitable for broadband
1 Benefits of sales promotions suitable for broadband

* Percentages of responses by B-to-C businesses that are currently offering or considering e-commerce or
sales promotions suitable for broadband.

Note: Broadband as used here for the purposes of comparison in Japan and the United States means an

always-on connection with a fixed fee and a one-directional speed of at least 200 kbps. E-commerce means
the sale of goods and the provision of services or contents for a fee using the Internet.

Figure 1-3-7 Benefits of E-Commerce and Sales Promotions Suitable for
Mobile Terminals* (multiple responses possible)

Expanded sales channels for goods and services H 165'5
. . 61.3
increased service users _47.8
Goods and services can be offered at all times _508 .y
Increased sales of goods and services _32395-8
Information can be gathered and provided in real time —L‘ 473

More detailed customer service is possible

It is possible to offer sevices that are valuable
when used with mobile terminals

More detailed advertising and marketing
strategies are possible

It is possible to enter new business areas

Reduced installation and operating costs

1.1
Other 5.4]

0 10 20 30 40 50 60 70 80 (%)

B Benefits of e-commerce suitable for mobile terminals
1 Benefits of sales promotion suitable for mobile termionals

* Percentages of responses by B-to-C businesses that are currently offering or considering e-commerce or
sales promotions suitable for mobile terminals.

Source for Figures 1-3-6 and 1-3-7: Survey of Ubiquitous Network Usage Trend by Businesses

22



-
—
o
-
o
©
L
@)

The provision of services to consumers using ubiqui-
tous tools including RFID tags, contactless IC cards,
intelligent home appliances, and network televisions has
just started and there is only a small number of compa-
nies offering such services on a full scale. Consideration
of practical applications is increasing, however, with
7.2% of companies considering the introduction of con-
sumer services using contactless IC cards, and 6.2%
considering the use of RFID tags.

Among companies that are using or are considering
the use of ubiquitous tools, shopping (the sale of goods)
is the most common application, accounting for more
than 60% of such tools. In areas other than shopping, it
is expected that mobile phones with embedded contact-
less IC cards will be used in entertainment and trans-
portation, while RFID tags will be applied in foodstuff
related areas (Figure 1-3-8).

The most common devices and terminals targeted by
companies engaged in B-to-C commerce that currently

conduct e-commerce using the Internet are PCs at 8§9.7%
and Internet mobile phones at 43.9%. When asked what
types of terminals they would target for e-commerce
newly in the future, however, the most common respons-
es were Internet mobile phones followed by network
televisions at 11.1% and other intelligent home appli-
ances at 6.3% (Figure 1-3-9).

(3) Comparison of network use by businesses in
Japan and the United States

Use of advanced information and communications
networks environments by businesses in the United
States is also progressing, and businesses are aware of a
variety of benefits. Because of differences in network
environments and in awareness concerning networks,
there are some differences between Japan and the United
States in the current network use and the perceived bene-
fits of network use.

The percentage of B-to-C businesses that are cur-

Figure 1-3-8 Ubiquitous Tools Currently in Use or Being Considered for Use

(multiple responses possible)

(%)

80 726

70 68.0 68.3
60
50
40
30
20
10

316

145

Shopping Entertainment

(sales of goods)

Transportation  Foodstuff related areas work

(provision of information,
tracking,etc.)

BN Contactless IC cards 1 RFID tags
"1 Mobile phones with embedded contactless IC cards "1 Devices newly equipped with communications functions

Figure 1-3-9 Devices and Terminals Targeted for E-Commerce Using the Internet*
(currently in use and being considered for new use) (multiple responses possible)

Current New use in future

PCs
Internet mobile phones
Network PDAs

Internet fixed line phones

0.6 | Network car navigation systems
0.0 | Network televisions
0.0 | Network game machines

0.7 | Other intelligent home appliances

(%)100 80 60 40 20 0 0 5 10 15 20 25 (%)

* Percentages of B-to-C companies currently offering e-commerce using the Internet.

Source for Figures 1-3-8 and 1-3-9: Survey of Ubiquitous Network Usage Trend by Businesses
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rently conducting e-commerce suitable for broadband is the pace of business.” There were no substantial differ- )
higher in the U.S., but the percentage of companies con- ences between Japan and the U.S. in categories relating o
ducting e-commerce suitable for mobile terminals is to business efficiency such as “reduce business costs”
higher in Japan (Figure 1-3-10). This indicates that in and “reduce employee labor,” but Japan is higher than ©
Japan, the use of mobile Internet is more widespread and the U.S. in some categories. In categories concerning
that business using Internet mobile phones is flourishing. increases in added value such as “increase sales” and =
When asked about the benefits of using advanced “enhance business analysis and business strategy pro- O
information and communications network environments, posals,” more U.S. companies perceived benefits than
more companies in Japan responded that it will “increase Japanese companies (Figure 1-3-11).

Figure 1-3-10 E-Commerce of B-to-C companies suitable for Broadband and
Mobile Terminals in Japan and the United States

Broadband Mobile Terminals

Japan 8.0 43.8 6.6 13.7 Japan £e) 27.8 10.7 5.6

United States 11.6 17.0 |73 4! United States [kX:] . 14.6 23.1 26.5

o

20 40 60 80 100 (%) 0 20 40 60 80 100 (%)

e-commerce suitable for broadband/mobile terminals

Currently offer services

Currently considering offering

Have interest, but not currently under consideration

Have not interest and will not offer services in the future

Do not engage in business suitable for e-commerce using broadband or mobile terminals

i

* Percentages of B-to-C companies currently conducted consumer-oriented e-commerce.

Source for Figures 1-3-10: Survey of Ubiquitous Network Usage Trend by Businesses

Figure 1-3-11 Comparison of Benefits Obtained from the Use of Advanced Information
and Communications Network Environments in Japan and the United States

Broadband Ubiquitous tools

Increase the pace Increase the pace
There are businesses for ~ of business There are businesses for ~ of business
which it is now possible 2 which it is now possible 2
to introduce information\ 836825 . Reduce employee to introduce information\ . Reduce employee
systems ) " labor systems . " labor

Enhance business ~ 322 ~ Reduce business Enhance business < _ Reduce business
analysis and business 528 costs analysis and business 596 | costs
strategy proposals 299 strategy proposals

Increase sales < Increase sales <

” Promotion of a * Promotion of a

Higher added value / \ PEpElEES Eliles Higher added value / \ PEFEIESS Gl
Promote collaboration Increase customer Promote collaboration Increase customer
with business partners satisfaction with business partners satisfaction
| —— Japan —l— United States | | —— Japan —l— United States

Source for Figures 1-3-11: Survey of Ubiquitous Network Usage Trend by Businesses
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A comparison of the percentages of companies that
believe there are benefits to using broadband and of
companies that believe there are benefits to using ubig-
uitous tools, a lower percentage of U.S. companies per-

and contactless IC cards are higher among Japanese
companies than U.S. companies and Japanese companies
are considering different methods of application of exist-
ing information and communications networks.

ceive benefits to using ubiquitous tools while higher per-
centages of Japanese companies believe there are bene- 2. Future Prospects for Network

fits to using ubiquitous tools relating to higher added Use by Businesses
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value such as “increase customer satisfaction,” “increase
(1) Examples of new network applications in Japan

sales,” and “promote collaboration with business part-
and overseas

ners” (Figure 1-3-12). This indicates that expectations

concerning the use of ubiquitous tools such as RFID tags Networks are becoming increasingly advanced and

Figure 1-3-120 Comparison of Benefits Obtained from the Use of Ubiquitous Tools
and those from the Use of Broadband* in Japan and the United States

Increase the pace | Higher efficiency

There are businesses for  of business
which it is now possible
to introduce information
systems

Reduce employee
labor

*The percentage of companies that
have enjoyed benefits from the use
ubiquitous network tools minus the per-
centage of companies that have enjoyed
benefits from the use of broadband.

Enhance business
analysis and business
strategy proposals

.~ Reduce business
costs

Increase sales Promotion of a

- aperless office
Higher added value =
Promote collaboration Increase customer

with business partners satisfaction

| —— Japan —ll— United States

Source for Figures 1-3-12: Survey of Ubiquitous Network Usage Trend by Businesses

Figure 1-3-13 Examples of Uses of RFID Tags in Japan and Other Countries

Procurement Distribution Recycling

Prc >1 Manuf: >1 Wholesalir@( Distributior>1 Retail Stores_~| Services >1 Recycling

Management of Fresh Foods
(Marks & Spencer)

Management of Distribution and Store

Inventories(Tesco, Metro, Wal-Mart) Animal Management

France, Animal ID
Real Time Inventory Management (Gap) émmoﬁm Organization) Management of

Hazardous Materials
(Canada)

(supermarket distributors) I Product Information Services(Prada)}

[ Joint Distribution Management

Automated Management of Suica (JR East)
Inventories, Tracking of
Shipments (US DoD)
Inventory Manage- Mail Sorting Sales Data Management Imobilizer
ment(figleaves.com) | (Poste Italiane) (Akindo Sushiro)
Component Inventory Distribution Container Document Installation of Felica in Mobile | Home Appliance
Management in Factories Management (JR Freight) | Management (NRI) | Phones (NTT DoCoMo) )| Recycling
(Ford) Linen Supply | Healthcare | Air Freight (Ministry of Land (s BTElin W eel)
Component Inventory Related Management and Transport, BA)
Management in Factories Pa—
it Distribution Inventory Management & Sports Time Measurement
(Toppan Frinting) [ Product Information Services (Maruetsu) | (Hitachi)
Publishing Related((Japan Publishing Library Management
Organization Infrastructure Development)) | (Kyushu University)
Apparel Related Fire and Disaster
(Apparel Industry Association, Liti) Prevention Fields
Agricultural Product Tracability
(Central Agricultural Cooperative Center, T-Engine Forum, Ministry of Agriculture, Forestry and Fisheries, MPHPT)

Produced from the report of the Research Study Group
for High-Level Usage of Electronic Tags in the Age of Ubiquitous Networks, MPHPT
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their use is expanding to a variety of fields, and diverse
services using broadband and mobile networks, which
have grown rapidly in the past several years are being
developed. At the same time, new terminals, devices,
and tools (ubiquitous tools) such as RFID tags, contact-
less IC cards, and intelligent home appliances are being
put into practical application. Amidst these develop-
ments, examples of new network businesses can be seen.

For example, the application of RFID tags is for the
most part limited to use within individual companies, but
in the future, comprehensive application including use
among multiple companies and services that provide
information to consumers are expected. Demonstration
tests of such applications are currently being conducted
in Japan and other countries (Figure 1-3-13).

(2) Expectations of businesses concerning ubiquitous
networks

When asked about the features of ubiquitous net-
works that have an impact on their business, both
Japanese and American businesses listed a wide range of
features created by ubiquitous networks. Japanese busi-
nesses have a strong awareness that ubiquitous networks
will offer “ability to use networks regardless of loca-
tion,” and make it possible “historical tracing and man-
agement using RFID tags,” while American businesses
have high expectations of “improved network stability.”

In addition, many American businesses have high
expectations concerning features that will enhance exist-
ing network function such as “ability to exchange large
volumes of data at low cost” and engage in “communi-
cations with high security levels,” while many Japanese

businesses mentioned features that make use of the prop-
erties of ubiquitous networks including “historical trac-
ing and management using RFID tags” and “provision of
services from all terminals and networks” (Figure 1-3-
14). Japanese businesses see ubiquitous networks as
information and communications technologies with new
functions, while American businesses tend to see than as
an extension of existing networks.

(3) The direction of network use by businesses

As a result of the broader bandwidths and lower cost
of Internet lines and the higher performance and lower
cost of information and communications terminals
including PCs and mobile terminals in the past several
years, information and communications networks are
making significant qualitative and quantitative strides.
For example, initially the main mode of use of the
Internet was a PC connected to a narrow-band dial-up
telephone line, but owing to the adoption of broadband,
the proliferation of mobile Internet, the use of large-vol-
ume data and Internet access from outside the home
have become expected as a matter of course by con-
sumers. As a result, the number of companies providing
services to consumers using broadband and mobile net-
works is increasing and markets are expanding.

In conjunction with these developments in broad-
band and mobile network use, new applications for
information and communications networks are also start-
ing to appear in Japan. For example, RFID tags and con-
tactless IC cards are tools that can increase operational
efficiency and make possible the provision of high value
added services, and some companies are already starting

Figure 1-3-14 Comparison of the Effects of the Features of Ubiquitous Networks
on the Business and Operations of Japanese and U.S. Companies*

(Multiple responses

(Most important)
(%)

Chapterl

possible)(%)
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40 45, -1 10
30 353 ol /89| L4 o
20 29 . 45.5 3.2 -5
9.9
10 30 05
0 " - " y - - - y . y
Ability to Ability to Communications - Improved Ability to use  Ability to Intelligent Historical Provision of Promotion  Effective  Provision of
use exchange  withhigh  network information  use home tracingand  services  oftheuse use of GPS services
networks large security stability and information  appliances management and of and other ~ from all
regardless  volumes of  levels communications and that have using RFID  management monitoring ~ position terminals
of location  data at low devices with  communications communications  tags tailored to  and sensing information and
cost simple terminals  functions each networks

operation for a variety individuals
of and items
applications

1 Japan (multiple responses) 1 United States (multiple responses)
—8— Japan (one most important feature) —l— United States (one most important feature)

* Percentages of B-to-B companies.

Source: Survey of Ubiquitous Network Usage Trend by Businesses
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to use them. In the future, businesses will overcome the
barriers imposed by existing lines, terminals and com-
munications volumes to provide services intended for
environments with diverse terminals. We can also expect
the development of new services customized for specific
individuals and objects using various devices, RFID
tags, and contactless IC cards connected to networks as
well as direct links between objects that will further
increase the efficiency of business operations and
increase the added value provided to consumers.
Business and services formats are likely to change in vir-
tually all areas.

In this way, ubiquitous networks will enhance exist-
ing networks as well as link and combine individual net-
works, including fixed line and mobile communications
or communications and broadcasting, devices, and ter-
minals. This will make technologically possible the dis-
tribution of services and contents with a high degree of
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Figure 1-3-15
Scale of B-to-C Electronic Commerce Markets

Billion yen
2000

1,587
1500

1000 835

443
500

2000 2001 2002 2003 (year)

Source: Survey on the Economic Analysis of IT

Figure 1-3-17 Domestic Shipments of
DVD Players and Video Tape Recorders

Million Units (%)
8 40

-1 35
-1 30
-1 25
2.95 | 20

-1 15

-1 10

5
2003 (year)

2001

2002

== DVD players
1 Video tape recorders

—— Percentage of DVD players with
recording and playback functions

freedom. For businesses to enjoy the true value of this,
however, they must not only consider the benefits to
themselves, but must also provide services that have real
benefit to all the businesses and consumers. Otherwise,
the introduction of systems through industry and their
use by consumers will not progress, and there will be lit-
tle benefit to investing in networks.

In order to continue the construction of service sys-
tems and infrastructure that will promote the develop-
ment of network use and enable both businesses and
consumers to enjoy their benefits, each company must
consider the use of information and communications
systems that go beyond simply increasing efficiency but
also increase added value and keep in mind the construc-
tion of services that can be used in an integrated fashion
throughout industry and society.

Figure 1-3-16
Scale of B-to-B Electronic Commerce Markets

Trillion yen
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70 774
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50 46.3

40 34.0
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21.6
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2000 2001 2002 2003 (year)

Source: Market Research on Electronic Commerce in FY2003,
Ministry of Economy, Trade and Industry, Electronic Commerce
Promotion Council of Japan, NTT Data Institute of Management
Consulting

Figure 1-3-18 Number and Value of Color
Television Exports

(for broadcast use, excluding CRT televisions)
(with the first quarter of 2001 set to 100)
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Produced from Japan Electronics and Information
Technology Industries Association documents.
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3. The Impact of Ubiquitous
Networks on the Japanese
Economy

(1) Developments in evolving advanced information
and communications network environments and
markets

Against a backdrop of a rapid expansion of broad-
band and mobile networks in recent years and advances
in information and communications technologies, vari-
ous business and service markets that make use of
advanced information and communications network
environments have grown rapidly.

The scale of B-to-C e-commerce markets was
1911.7 billion yen in 2003 (a 20.5% increase over the
previous year) while B-to-B e-commerce markets
reached 77.4 trillion yen (a 67.2% increase over the pre-
vious year) (Figures 1-3-15 and 1-3-16).

The number of DVD players shipped exceeded the
number of video tape recorders shipped, reaching 5.2
million units in 2003 (a 54.0% increase over the previ-
ous year) (Figure 1-3-17). In addition, total domestic
shipments of flat-panel televisions including liquid crys-
tal display and plasma display panel(LCD, PDP) televi-
sions are increasing rapidly, reaching 1.77 million units
in 2003 (a 47.7% increase over the previous year). Sales
of televisions compatible with terrestrial digital broad-
casts began in June 2003, and in the half year until ter-
restrial digital broadcasts began in December of that
year, sales were strong at 0.44 million units.

Demand is high in Japan and overseas for the high-
performance products concerning which Japanese manu-
facturers exhibit strong competitiveness, and the value
of exports is increasing. The number of units and the
value of exports of color televisions other than cathode
ray tube units have been increasing over the past several
years as a result of higher exports of LCD and PDP tele-
visions (Figure 1-3-18).

The Japanese economy is recovering steadily, sup-
ported by increased activity in markets for advanced
information and communications devices, increases in
capital investment, and growing exports. The real GDP
growth rate has improved and the rate was positive for
the entire year in 2003 for the first time in three years.

In the future, new business activities, services, and
goods that use advanced network environments and meet
the needs of consumers will continue to expand in a
wide range of markets and will continue to support the
Japanese economy and be put to use around the world.

(2) Current size of ubiquitous network related mar-
kets and future prospects

As advanced information and communications net-
work environments develop, industries that will support
ubiquitous networks in the future such as information
and communications device manufacturing and network
services as well as businesses whose use of networks has
been limited by various problems with information and
communications networks are supposed to create new
services using networks and develop new businesses and
services, thereby stimulating the Japanese economy.

It is estimated that the scale of the markets support-
ing ubiquitous networks including infrastructure, net-
work services, information and communications devices,
and platforms as well as the markets for services and
commerce using advanced information and communica-
tions network environments will reach 59.3 trillion yen
in 2007 and 87.6 trillion yen in 2010. Compared to 2003,
ubiquitous network related markets are expected to be
3.1 times larger in 2010 (Figure 1-3-19). Also, the eco-
nomic ripple effects (production inducement effects) of
ubiquitous network related markets (final demand) on all
industries are forecast to reach 120.5 trillion yen in 2010
(Figure 1-3-20).

Chapterl
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Figure 1-3-19 Forecast of Ubiquitous Network Related Markets

(Trillion yen)
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28,070 5.5 times
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Platforms 1,212 2,481 3,590 3.0 times
Appliances 10,720 15,338 18,056 1.7 times
Networks 2,929 8,466 9,693 3.3 times
Infrastructure 5,785 12,733 19,738 3.4 times
Ubiquitous network related markets 28,675 59,316 87,644 3.1 times

Commerce 15,104

Figure 1-3-20 Economic Ripple Effects of Ubiquitous Network Related Markets
(production inducement effects on all industries in 2010)

Other
(11.9 trillion yen)

Business-to-business
services (7.8 trillion yen)

Ubiquitous Network
Related Markets:
87.6 trillion yen

Information and communications

Finance and insurance b : o
industries (45.2 trillion yen)

(7.9 trillion yen)

. Transportation
(8.6 trillion yen)

Commerce
(14.1 trillion yen)

Manufacturing industries (excluding information and
communications industries) (25.0 trillion yen)

Ripple effects (production inducement effects): 120.5 trillion yen |

Source for Figures 1-3-19 and 1-3-20: Survey on the Economic Analysis of IT





