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<“White Paper on Information and Communications in Japan” 
as open data>

The 2015 “White Paper on Information and Communications in Japan” (printed and PDF versions) has been made 
available as open data in principle. Anyone is allowed to freely make secondary use of this report including copying and 
commercial utilization by indicating the source of this report.

The following figures are exceptions to free secondary use, as third parties other than the Ministry of Internal Affairs 
and Communications could hold copyrights or any other rights to them. Take care to refrain from infringing third par-
ties’ rights when using these figures.

List of figures for exceptional treatment in the 2015 “White Paper on Information and Communications in Japan”

Figure number, etc. Title

Key Points

Chapter 1 Transitions in communication charges

Advancement of commoditization

Transitions in operating profit ratios by layer

Chapter 2 Increase in using the Internet to gather information

Chapter 3
Efforts to increase the nonresident population from abroad (“Hokkaido Hour” 
and “I Love Hokkaido” by Hokkaido Television Broadcasting)

Efforts to increase the resident population domestically (Satellite Office Project 
in Kamiyama, Tokushima)

Chapter5 Scale and growth potential of main markets in each layer

Transitions and predictions in the number of devices connected to the 
Internet (IoT)

Figure 1-1-1-1
Dramatically lower prices (Prices for a three-minutes afternoon call between 
Tokyo and Osaka)

Figure 1-1-2-4 Transitions in subscribers by mobile phone system

Figure 1-1-3-2 Broadband prices per megabit per second

Figure 1-2-2-1 Transitions in communications charges

Figure 2-1-1-1 Transitions in most frequently used media channels (By purpose)

Figure 2-1-1-2 Changes in information sources used for job searches by new hires

Figure 2-1-2-1
Transitions in the percentage of public schools (Elementary, middle, and high) 
with ultra-high-speed Internet connections

Figure 2-1-2-2
Transitions in the percentage of normal classrooms at public schools (Elemen-
tary, middle, and high) with in-school LAN installations

Figure 5-2-2-1 LINE’s trajectory since launch

Figure 5-2-5-1 Transitions in export value of Japanese communications equipment

Figure 5-2-5-2 Metropolitan area network (WDN) market shares (2013)

Figure 5-2-6-1 State of overseas expansion efforts by Japanese manufacturers

Figure 5-4-1-1 Number of things connected to the Internet (IoT devices)

Figure 5-4-1-2 IoT devices by sector/application and their growth rates
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