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$5,000 < Weekly Online Holiday Retail Sales in Millions ($) () comSCORE
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2011]  2012[#&nE
Novi-Dec31 | 37,170 42,286 14%
RS Nov22 479 633 32%
23-Nov| 816 1042 28%
Nov24-25 1,031] 1,187 15%
26-Nov| 1,251 1,465 17%
10-Dec| 1,133 1,275 13%
17-Dec| 575 1,013 76%
DA R 212 288 36%
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US Mobile Shoppers and Penetration, 2011-2016
rmiullions and % of digital shoppers

2011 2012 2013 2014
I Mobille shoppers [l % of digital shoppers

2015

2016

Note: ages 14; mobile device users who have used their mobile dewvice to
browse, research or compare products via web browser or mobile app
within the past year, but have not necessanly made a purchase via mobile
device

Source: eMarketer, Jan 2013
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Web Aeeass ls Eraameanting Across Multiple Device: US Retail Mcommerce Salas, by DOV'CO, 2011-2016
At An Accelerating Pac hillions and % of total
Share of US. Web Page Views by Platform 2011 2012 2013 2014 2015 2016
o o ™ Tablet §5.45 $13.86 $24.00 $34.33 $46.44 $61.06
o6 % of total 400% 562% 625% 658% 680% 703%
o Smartphone §7.50 $9.86 $13.44 $16.69 $20.49 $24.32
0% ~% of total 55.0% 40.0% 350% 320% 30.0% 28.0%
- Other mobile devices $0.68 $094 $096 $1.15 $1.37 $148
ot ~% of total S0%  38% 25% 22%  20% 17%
o Total $13.63 $24.66 $38.40 $52.17 $68.29 $86.86
B I N G G G Note: excludes travel and event ticket sales
XS F TS Source: eMarketer, Jan 2013
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Meara Seraan: Meara Tirmma Snan’ with Caniar

Each device is unicu

No cannibalizatio

8:29
I Toblet
Mobile
PC/Laptop

Average Time Spent Per Day Following Olympics

6:50

TV Only TV + TV + TV +
PC/Laptop PC/Lap_top + PC/Laptop +
Mobile Mobile +
Tablet

uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu
or Tablet, TV+PC+Mobile = Followed the Olympics on TV, PC and Mobile but not on Tablet, TV+PC+Mobile+Tablet = Followed the Olympics on all 4 screens.
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@ GetGlue A7 THEHBEAAR

@ GetGlue Login  Sign Up

Your app for TV, movies & sports

f Signup with Facebook o Signup with Email

The Voice

The Knockouts, Par 1 (53). Vocalists from each team compete against
wach other,

M

2 Broke Girls

And the Pre-Approved Credit Card (52). A pre-approved credit card causes
troutile betwoen Cargbne and Max: Eaf's sstrunged son (Cedrio the
o New York in hope of becoming a stand-up comedian

10:00AM

Pl s

Boardwalk Empire

(R—LR—=T L UiRH)

QARIRMITE TALEGERESEE (2012711)

l

20144 _ |

i B Google
203 1

| Pandora
2012$ -I W Twitter
2011 ® Millennial

E IF‘ Media
0 5000 10000

LERESESE Video Ads(000)
HetREERE %K 9,508,826
Google 1,746,820
BrightRoll Video Network 1,351,741
ADAP.TV 1,158,088
Hulu 1,055,895
SpotXchange Video Ad Marketplace 911,265
TubeMogul Video Ad Platform 909,620
Tremor Video 783,160
Specific Media 764,067
Auditude, Inc 708,822
Videology 441,377

(ConScore AT &)
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¥ Age of User
Age of Individual Info Collected
¥ Biometric Info
¥ Demagraphics of User Base
Device Type & OS
¥ Friends
Financial Info (credit score/histary)

¥ Ad Metworks
App Developer/Maker
Carriers (e.g. Verizon, AT&T)
v Company Sponsoring J\pp
Content Publishers
Info Analytics Companies
Info Brokers
¥ Gov't Enfities

Privacy Palicy

aul

Lorem ipsum dolor sit amet,

consectetur adipiscing elif.
Vivamus eu libero leo, sit amet
dapibus massa. Sed non purus
eget sem tempor eleifend vel et
diam. Nunc pharetfra nulla non
velit vehicula nec feugiat ligula
mollis, Curabitur aliquet urna et
libero elementum pharetra. Cras
in ante tortor. Proin sed enim eget
massa elementum consectetur sit
amet in justo. Suspendisse potenti.
Etiam gravida molestie placerat.
Aenean nulla purus, ullamcorper a
blandit scelerisque, suscipit at
magna. Quisque gravida fincidunt
guam, nen tincidunt lacus lacreet
eget. Donec elementum, velit sed
rhoncus egestas, nulla est tempus
vem at elementum nulla vehf ac
Cras semper magna id
u. na laoreet tacilisis. Nul 0 egesros.
lectus id pretium cursus, lorem mi
vulputate dui, id porta arcu odio
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This App collects the following info: |1

It

1. Age of User

2. Age of Individual Info Collected

3. Biometric Info

4. Time of Individual Info Collection

5. Demographics of User Base

6. Device Hardware Resources

7. Device Type & OS

8. Friends

9. Financial Info (credit score/history)
10. Health Info (records, diagnesis)

11. History (Browser, email & phone logs)
12. Key loggers

13. Location (GPS, Tiangulation, Network)
14, Other Apps information & collection
15. Patterns About App Usage

16. Persistent Identifiers

17. Personal Contacts

18. Personally Identifiable Info

19. Stored Images & Files

Privacy Policy

v g

Potential Elements List Nutrifional Label
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