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1. No of TV/PayTV households divided by total number of HHs in Singapore; 2. No of tablet/smartphone owners divided by population

Note: Smartphone. A mobile device that supports TDM voice calling and runs on an operating system (e.g., iOS, Android, etc.) that provides a platform for application developers. The screen display
size is less than 6 inches. Tablets are typically defined as "touch first" slab computers that weigh less than 910 grams (2 pounds), have a 5- to 14-inch diagonal screen area, and feature

always-on operation

Source: SNL Kagan 2012; Informa 2012; Forrester 2012
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Levers for change

Q Porting effect
(e.g. 15 year old stays
online with 50+)
@ Technology effect
1 Non-linear TV
2 Second Screen

3 Linear webradio

4 Non-linear audio-
streaming

Future media usage incl. porting and technology effect?)

Online

Radio

TV

14-29 A7 30-49 )

50+ =

2011 ——+ 2020 2011 ———+ 2020 2011 ——+ 2020 CAGR

19% "‘ 35-40%

35% "‘ 45-50%

34% 1 20-25%

2506 1 15-20%

1. Data for 2011 focuses on the share of each platform referring to the three platforms TV, radio and online, other media is excluded

Source: ARD/ZDF Online study 2012; BCG analysis
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a— Media usage/day:
TV primetime with second
100 7 screen usage online
80 .. Online becomes third most Relative importance of
Daily newspapers and . : : i TR
y newspap important medium behind TV TViin the evening is
radio news in the and radio (always on) decreasing
60 morning y
[ online
40 4 [_| video/DVD
I Mp3/CDs, etc.
[_| Print (magazines)
20 - [ Print (books)
Diffusion of [ Print (newspapers)
morning TV B Radio

L Y%

0
05 06 Or 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 00
00 00 00 00 00 00 00 0O 0O OO 00 OO 00 OO OO OO0 OO0 00 00 00

Time of the day

T—ILTURALDTVARERICH, E_EEELTEDNDS

Source: ARD/ZDF-Langzeitstudie Massenkommunikation; BCG-Analysis
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Consumer expenditure on food per capita (€)
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Note: All data is for 2007; Expenditure on food include consumer expenditure on food, non-alcoholic drinks, alcoholic drinks and tobacco; Currency conversion based on fixed rate (2007)

Source: Planet Retail; Euromonitor
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