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Note) excluding local expenses (eating and drinking, shopping, etc.). Japan inbound excluds transportation expenses to Japan, and package tour expense,
Since consumption in domestic and overseas revised the calculation method in 2010, the prospect as of 08 year is indicated on the basis of the ratio in the previous year.
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T&T regulatory Business environment TET human, cultural,
OVERALL INDEX framework and infrastructura and natural resources
Regional  Qwerall
Country/ Economy rank rank Score Rank Score Rank acore Rank Score
Singapore 1 10 523 B 574 4 53 25 4 64
Australia 2 11 LT 23 532 25 4 81 4 539
New Zealand 3 12 517 4 575 12 h.06 22 4 69
Japan 4 14 513 24 521 24 4.86 10 522
Hong Kong SAR 5 15 511 19 543 3 .32 29 459
Korea, Rep. 6 25 4 91 38 502 17 4 98 20 474
Taiwan, China 7 33 41 29 519 34 463 44 429
Malaysia B 34 470 ] _ - |
Thailand 9 43 447 - [BRICXITZFHEIAS M
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Mepal 22 112 3.42 100 414 128 264 106 348
Tajikistan 23 114 3.41 a0 428 123 269 122 3.26
Pakistan 24 122 3.25 131 3.38 104 2949 116 3.38

Bangladesh 123 3.24 124 256 109 291 124 3.24
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World Economic Forum (WE F 9RKA&SR)
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SUBINDEX A: T&T REGULATORY FRAMEWORK (547 - 85I T 5 BID2HEd)

Pillar 1: Policy rules and regulations (B&-#2R1)

1.01 Prevalence of foreign ownership (JAEEADRER)

1.02 Property rights (B47EEHE)

1.03 Business impact of rules on FDI (FIDICEA92iRAIOE SR ADFZEEN)

1.04 Visa requirements* (EUFMHREM)

1.05 Openness of bilateral Air Service Agreements* (ZERIfNZEY—EREORMIE)

1.06 Transparency of government policymaking (BAFOEERIREDZEA M)

1.07 Time required to start a business* (29 2D(CE I ZH5H])

1.08 Cost to start a business* ((2XI2NDCEIZIRAN)

1.09 GATS commitments restrictiveness index of T&T services* (h&iT:ERIDGATSEBDIHRIEIEZ)

Pillar 2: Environmental sustainability (GREEiSFH1E)

2.01 Stringency of environmental regulation GRIBEFMHIOELS)

2.02 Enforcement of environmental regulation (REBEARGOBMITIAN)

2.03 Sustainability of T&T industry development (hiiT-ERNEZEREICHITBIFHoIEEM)
2.04 Carbon dioxide emissions* (ZE{bikZEHEHE)

2.05 Particulate matter concentration* (RIFIRYIEDERE)

2.06 Threatened species* (}&HfEETE)

2.07 Environmental treaty ratification* (GREBZHIOHLIHE)

Pillar 3: Safety and security (Z&ily-&Z%)

3.01 Business costs of terrorism (FOCITIBITRE)

3.02 Reliability of police services (ZBERICLZEfROEFEME)

3.03 Business costs of crime and violence (JEFRICH I 2XTRE)
3.04 Road traffic accidents* (ZIBEHEK)

Pillar 4: Health and hygiene (BBERLAREE)

4.01 Physician density* (AQICI3ELFDEIS)

4.02 Access to improved sanitation* (EEINEEMERADE K XK)
4.03 Access to improved drinking water* (BREIKOEZKZXK)

4.04 Hospital beds* (JRERER)

Pillar 5: Prioritization of Travel & Tourism (If%{T-BXDEXNLIEDT)

5.01 Government prioritization of the T&T industry (A®iT-BIAEZEICK I IEFOELNALE D)

5.02 T&T government expenditure* (#R1T - ERAEEADBUTIZERE)

5.03 Effectiveness of marketing and branding to attract tourists (BREEBREDIBZN—TT12IETSTOT12T DRI M)
5.04 Comprehensiveness of annual T&T data*2 (if{T - BCEZEFRT —ID2IE M)

5.05 Timeliness of providing monthly/quarterly T&T data*2 (HRiT- |ERLEZEA R/ TU3ERT -5 OERE)

H{ B8 : World Economic Forum[ Travel & Tourism Competitiveness Report] 13
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World Economic Forum (WE F YRA&H)
BADFICHTIEFHRRHSVOFIIOEERE GFHHIAE)

SUBINDEX B: T&T BUSINESS ENVIRONMENT AND INFRASTRUCTURE (h®fT-#8iXERDIRIRES VTS5 W)

Pillar 6: Air transport infrastructure (FRIEDA>I5%4R)

6.01 Quality of air transport infrastructure (FZEDA > I5%E )

6.02 Available seat kilometers, domestic*3 (EPEROBREERFEFO%N)
6.03 Available seat kilometers, international*3 (EEIEOBEZIREFEFOEY)
6.04 Departures per 1,000 population* (A1,000A&HDDOHEEED)
6.05 Airport density* (ZZEZRE)

6.06 Number of operating airlines* (fiZE=tt%%)

6.07 International air transport network* (EPRRFEALED)

Pillar 7: Ground transport infrastructure (BEIEDA>I5%E(m)
7.01 Quality of roads GEISOEEfEIANRT)

7.02 Quality of railroad infrastructure (SX3&4>J50DE@HIRIR)
7.03 Quality of port infrastructure (&4 >J5DEfEIAN)

7.04 Quality of domestic transport network (ERE#HIXDRY~T—2)
7.05 Road density* (GEIRZEE)

Pillar 8: Tourism infrastructure (if{T01>I5%(R)

8.01 Hotel rooms* (RTFIEZE#L)

8.02 Presence of major car rental companies* (L>4h—=%t0%R)
8.03 ATMs accepting Visa cards* (EHh—RFHBIEERATMDEN)

Pillar 9: ICT infrastructure (ICTDA>J5%(#)

9.01 ICT use for business-to-business transactions2 ({EERIESIDHOICTFIAEZR)

9.02 ICT use for business-to-consumers transactions2 ({EELBERBIES|DHOICTHIAXK)
9.03 Individuals using the Internet* (f>4—%yMEA LK)

9.04 Telephone lines* (EBEEMIHRE KR2K)

9.05 Broadband Internet subscribers* (JO—RI\> RS >A—2wMIAEEN)

9.06 Mobile telephone subscriptions* (#EREENAEE)

9.07 Mobile broadband subscriptions* (£/\1)LJ0—R/)\> RIIAZEZR)

Pillar 10: Price competitiveness in the T&T industry (hf{T- BINEZXEOMIZRFER)
10.01 Ticket taxes and airport charges* (ZZEFIBRLET v Nit)

10.02 Purchasing power parity* (8% 3 4fh)

10.03 Extent and effect of taxation (GRFIEEFEEZDRNZK)

10.04 Fuel price levels* (BARMEAZKAE)

10.05 Hotel price index* (RFILFIEIKEE)

H{ B8 : World Economic Forum[ Travel & Tourism Competitiveness Report] 14
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World Economic Forum (WE F YRAR:R)
BADBICHITIERRFNTOFIIOHERE FHHIER)

SUBINDEX C: T&T HUMAN, CULTURAL, AND NATURAL RESOURCES (if{T-BHICEI T3 A#. XIERV AREEDFEEE)

Pillar 11: Human resources Education and training (ABSH:-85)

11.01 Primary education enroliment* (f)EHEMFXR)

11.02 Secondary education enrollment* (FEHEMFXR)

11.03 Quality of the educational system (BBEHIEDIAUT1)

11.04 Local availability of specialized research and training services (BFIFABEHEHIENTEES)
11.05 Extent of staff training Availability of qualified labor (BkZE3IERDMESDTEEME)
11.06 Hiring and firing practices (BR&NUREEREN)

11.07 Ease of hiring foreign labor (SNEAFEEOERADESS)

11.08 HIV prevalence*4 (HIVEZ&E)

11.09 Business impact of HIV/AIDS4 (HIVRURE(CLZ52E))

11.10 Life expectancy* (FEHI5R4ER)

Pillar 12: Affinity for Travel & Tourism (i®{TEENEDIRS]IF)

12.01 Tourism openness* (ERERIRLI4E)

12.02 Attitude of population toward foreign visitors (9+EAFRITRICXTT3HELA)
12.03 Extension of business trips recommended (H3REELTOMEES)

12.04 Degree of customer orientation (BEZEBENES)

Pillar 13: Natural resources (BZ&ER)

13.01 Number of World Heritage natural sites* (tHF{BEAEEZ)
13.02 Quality of the natural environment (BERIEEDIA)
13.03 Total known species* (EBEDEX)

13.04 Terrestrial biome protection*2 (ii_E4EY)DIRE)

13.05 Marine protected areas*2 (B¥{REX)

Pillar 14: Cultural resources (Z{t&EiR)

14.01 Number of World Heritage cultural sites* (5GBS

14.02 Sports stadiums* (ZIR—=YRHZT LADER)

14.03 Number of international fairs and exhibitions* (EREAT - BESOE)
14.04 Creative industries exports* (JUIAT1JEZEDEHIL)

H{ B8 : World Economic Forum[ Travel & Tourism Competitiveness Report] 15
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