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Comcast, DirecTV/AT&T, Netflix
DAA

BBC, Channel4,
EBU, ATVOD
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Comcast:

Comcast STB

Comcast

ADDRESSABLE TELEVISION ADVERTISING
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2015 4 2018 21.7

DirecTV DishNetwork

US Addressable TV Ad Spending, 2015-2018
bilions, % change and % of TV ad spending
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101.7%

$0.40
2015 7016 2017 2018

B Addressable TV ad spending
M % change % of TV ad spending

Note: fargeted TV 5ds delvered on 8 home-by-home basis wa cable and
sateflite boxes; includes wdeo-on-demand (WOOE exciudes connected T,
smant TV and aver-the-tap (07TT)

Source: eldarketer, e 20746
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US Addressable TV Households, by Provider and Type,
2016
millions
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Note; total addressable TV households in 20746=49.8 million
Source: Starcom Mediavest Group, May 17, 2016
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DIRECTV AT&T AddressablePlus 7000
DIRECTV Addressable Advertising STB

AT&T AdWorks TV Blueprint STB
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DIRECTV AT&T
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Netflix:

Cookie
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Netflix International B.V.
Netflix, Inc.

Netflix Entretenimento Brasil, Ltda.

Netflix
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DAA Digital Advertising Alliance
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BBC iPlayer:

iPlayer
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BBC iPlayer BBC

- BBC BBC

» Cookie IP

iPlayer

* iPlayer
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Channel 4 2014 VOD

2014 11 Channel 4

First advertiser brands to trial new interests targeted

ad product
Channel 4 has named the first brands to trial its latest

targeted VOD ad product, which offers advertisers
audiences based on their interests (e.g. beauty, fashion,
gadgets) together with their actual VOD behaviour. The
brands include: Missguided, P&G, Very.co.uk,
Baileys and rightmove.co.uk — and results will be
released to the industry next year.
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Demographic targeting
e e T L —
Adults Women Men : adults
16-34 16-34 16-34 . ABCY

Interest targeting

Genre targeting - —— £

—— 4 DIY and Beouty Fashion  Foodies B

Entartainment Lifestyle ~ Factual Home b

Comedy Docs Sitcoms Eco Deal U.'-l“.ii':l Early
Drama Hews Sharts conscious  seekers  sbove all | adopters
Specialist History Stand up else

http://www.channel4.com/info/press/news/channel-4-in-european-trading-first
https://www.4sales.com/globalassets/opportunities/mediapack-2015.pdf
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Channel 4

» Cookie IP
e SNS

MI Copyright C Nomura Research Institute, Ltd. All rights reserved.

19



EBU

EBU

17. Hybrid systems must fully comply with national, EU and
international rules on collection, processing and use of personal
data including any viewing, usage or search data and user
profiling. They should practise and pro-actively encourage and
promote growing transparency in relation to the use of viewers'
data.

EU

18. Personal data containing other than operational information (e.g.
for billing purposes) may be collected and used only with the
prior informed consent of the users. The creation of user profiles
linked to full IP addresses (including geolocation) requires the
user's prior informed consent ("opt-in") or a specific legal
empowerment. * IP

19. Broadcasters shall be informed about and, upon request, given
access to, any data that may be collected via hybrid systems
relating to the use of their programmes and services, with due
respect for data protection rules.

Principles for Internet Connected and Hybrid Television in Europe 2011 4 15
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ATVOD The Authority of TeleVision On Demand VOD
2016

Ofcom ATVOD
AVMS VOD
Ofcom

Ofcom

ATVOD
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* VOD

*VOD
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