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Our mission

Organize the world’s information and
make it universally accessible and useful
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We work to elevate
quality content
across all our
products
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Our products meet user needs by
sifting through immense amounts
of information.
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We use algorithms to organize content
according to our best understanding
of usefulness in addressing the intent
and needs of our users.
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Relevance BEEH

releesvance /‘relov(a)ns/ noun £ i

How closely the words in a website match the
words in your search query
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and how much people trust the source
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Ever since the early
days of Google,
malicious actors have
attempted to ‘spam’
our systems
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We develop policies
to protect our users
from a variety of
harmful contents
and behaviors
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We evolve these
policies over time, in
response to new
threats or
technological
developments
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User feedback and notices can help us Machine learning can help us analyse material

identify harmful material on our platforms at scale, often before it reaches users
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We use automation to
help enforce our
policies I

Trained revievJers determine
appropriate action based on our policies
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Reviewer actions retrain the
machines to be more accurate
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YouTube Community Guidelines enforcement
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THREAT ANALYSIS GROUP

TAG Bulletin: Q4 2022

Jan 25,2023 - 4 minread

Shane Huntley < Share
Director, Threat Analysis Group

We work to stay one
step ahead of the most

SO ph ISt I Cated th reat This bulletin includes coordinated influence operation campaigns terminated on our platforms in Q4
2022. It was last updated on January 25, 2023.
actors
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« We terminated 76 YouTube channels as part of our investigation into coordinated influence

operations linked to Brazil. The campaign was sharing content in Brazilian Portuguese that was
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ﬂ 1T O —C l' supportive of Brazilian President Jair Bolsonaro.

Proprietary & confidential
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We design features to
provide context to
users throughout their
journey on our services
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Information Panels
on YouTube bring information from third party
sources on a number of topics that can be
prone to misinformation
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COVID-19 Knowledge Panel
in Google Search elevates
authoritative information about
sensitive topics
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We work with experts
to provide media
literacy trainings
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We support
fact-checking
initiatives for youths
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GOOGLE IN ASIA

Meet the Japanese students whose

hobby is fact-checking

Dec 09,2021 - 2 min read

Irene Jay Liu
Google News Lab Lead, APAC

Rion, Masataka and Koya are not your typical third-year Japanese law students. When they aren't
attending classes at Sophia University in Tokyo, they spend their time fact-checking online information.
And they're good at it —their team recently came first in the Google News Initiative (GNI) 2021 APAC
University Verification Challenge, beating 267 other teams from 13 countries or regions.

"I have had many experiences of believing information on [social medial, only to find out later that it was
false. So | understand how important fact-checking s said Rion. He convinced his friends Koya and

< Share
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Google News Initiative
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Driving the digital advancement and diversification of the news
industry, to ensure quality information is accessible to
everyone.




We're committed to
the sustainability of
journalism

O —FI)RLOD
A REEICIYARA T
AE3)

NTVyov—DEIRIE
TILZ5R(E

FIcBIE. Za—REVRREEBIELZHS
DERBEONT) v v—riBAH LT, HEEH
BRR. 7= 207, REOFSATEEEY
R=rT3707SLPHRERELET.

FORNSv—F ) XLDRE
BEHET S

Bk BHRNBR —=U—%RDiF. &Il

L. BA3HDZa—2IN—LOBHEZE

IB3ITTENY =, bL=Z2TBLUIY

—2ERETILICLD. VY —=2HFEL

TW3Za—=2I—LOWMDBEADMEE LR
LET

wHNHRITO—-NIL=Za—X
A a5 DERE

Sr—FUALHEEYTIRDELESME

ICRDHTCERD) —H—Fb eiRiEL, —a

—Z2D&HTRVERERE L VWS HBEOBIE

Z/IFT. TETELEHNTIENL I
ST EBRLTEED,



Google —a—RA=LFT47
TZa—XR IOV ATFLEYR—

Supporting the news ecosystem with the

Google News Initiative
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In Asia Pacific, since the GNI launched in 2018,

we've committed $33m to support
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news partners*

1k+

*2018 - 2020
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Across the Asia-Pacific region, we work with
news partners in

32 »E

Countries

*2018 - 2020
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Since we launched News Lab in the Asia-Pacific
region in 2015, we've trained :

171,000 JU/JJ:

journalists™*

171k+

**2018 - 2022 Source: Internal Google data,



New business models
to drive sustainable
growth in newsrooms
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GNI D BEATOEIYEA

How GNI supports News in Japan

Subscription Academy:
NIV —DEDHRRX ETIILDEILEELETIET H1=0IZ, 2022 F 7 AIZFA#A, Launched

in July 2022 to help strengthen and evolve publisher business models.

Digital Immersion Workshops:

TORIIAFIZE TN EDFEHRABEGREEZXZIET 51012, 2022 £ 10 A2,

A series of workshops launched in October 2022 to support sustainable digital revenue growth for the industry.

A FELOFREERN B ZF AU REERRER NI HR—b, 202154 B IZE1R, 2021
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Support the problem solving of local social problems through development of new businesses by local news
organizations.
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Supporting the fact-checking community and fighting global misinformation
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Training fact-checkers and hosting media literacy programs

[International Fact Check Network] 7 ED#BEEED /I S—F— v

Partnerships with organizations like the International Fact Check Network

SAZTADAVN—DAVFAVTREGREZTESED
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Supporting programs to help members of the community make safe decisions online
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We fund the work of
researchers around the
world and provide free
tools like Google Trends
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Contributing Data to Deepfake Detection Research

2
! F S
Deep leaming has given rise to technologies that wouid have been thought impossible only a
handful of years ago. Modern generative models are one example of these, capable of synthesizing
hyperrealistic images, speech, music, and even video. These models have found use in a wide 3

variety of applications, incl mngramgmr. rid more a e through text-to-speech, and

helping generate tralning

Like any transformative technology, this has created new challenges. So-call
produced hat can manipulate video and audio clip
Since th generation methods have
erged, leading to a growing number of s intended
to be humorous, others could be harmful to in

leep generative mods
r first appearance inlate 2017, many open-source deepfa
thesized media clps.

Thursday, March 3, 2022

le considers these issues seriously. As we published in our Al Principles last year, we are TOERD

committed to developing Al best practices to mitigate the potential for harm and abuse. Last wmna, CERNY

January, we announced our release of a dataset of sy ch in support of an -
allenge to develop high-performance fake audio detectors. The dataset was

search and industry organizations as part of the challenge, and is now

y more
reely available to

2 HER

we're announcing the release of a large dataset o m ual

ated into the Techni
FaceForensics

sponsors. The incorporation of these data nto the FaceForensics v

partnership with leading researchers, including Prof. Matthias Ni

the FaceForensics team You can download the data on the
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Yasuomi Sawa

‘The Japanese media landscape has long been dominated by five nationwide TV networks and a small number of high-
circulation newspapers. But print readership s falling and many news organisations are being forced to embrace

digital change.

Japan has had relatively few Coronavirus cases and has been one of the few countries to have avoided a nationally
mandated lockdown - but the media industry has not emerged unscathed. Already-decreasing print circulation sank
by a further 7% in 2020, outstripping the previous year’s fall.! On top of a rising tide of subscription cancellations,
many readers looked to avoid contact with physical newspapers, partly out of fear of catching the virus.

Meanwhile, a number of media companies accelerated plans for digital transition at a time of crisis. Nikkei (Japan
Economic Daily), which has forged a reputation as a digital pioneer since it purchased the Financial Times in 2015,
ce,
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