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K E - 1T B Private Market Place (PMP) D FiE

Real-Time Bidding (RTB) Digital Display Ad Spending in the

US, by Segment, 2017-2021 S IJ i (0]
billions, % change, % of total programmatic and % of total RTB JE m i A | @ 5 O A)
2017 2018 2019 2020 2021

Open exchange* $8.92 $10.14  $11.21 $11.81 $12.33 »
—% change 22.0% 13.7% 10.5% 5.4% 4.4% :#‘ ’\ P M P
—5% of total RTB 58.0% 54.0% 51.4% 48.9% 47.1%

Private $6.46  $8.64 $10.60 $12.34  $13.85

marketplace ° oy e

(PMP)** *ET\‘iI—:/Iy:/—b‘)(T4 TQ?E%EL\
—% change 571%  33.7%  227%  165%  12.2% I B5PMPHFE

—% of total RTB 42.0%  46.0%  48.6%  51.1%  52.9%

Real-time bidding ~ $15.38  $18.78  $21.80 $24.15  $26.18 BAHBETHY GO, 77 FIC@BL-X
(RTB) — | = A inL

—% change 34.7%  221%  16.1%  10.8% 8.4% T4 TICFRET

—% of total 43.4%  40.8%  38.1%  353%  32.8%

programmatic

Source: eMarketer
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