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Figure 1. E-commerce sales, USD billions, current prices, 2012-2020
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Figure 2. Approaches to measuring the value of e-commerce, by economy
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Sales channel

Austria, France,
Malta, Spain,
Hong Kong SAR

Korea
(Rep.)

Malaysia

Thailand

United
Kingdom

United States
{(wholesale trade
only)

Own websites
/apps

w
(incl. extranet®)

W
{Websites and
apps
separately)

W

Online market
places
fintermediary
platforms /3
parties

w ¥

w

EDI-type

Private network

(e.g., extranet,
EDI over closed

network)

w
(incl.
extranet)

w
(incl.
extranet)

Social media

w

Live streaming
platforms

w

Dropship
merchant sellers

W

Foreign websites

w

“Other
platforms™ /
“others™

v (specify)

v (specify)

Online system
sales (Internet,
mobile, extranet,
e-mail, instant
messaging)
Open sales:
bidding method
or sales to a large
number of
unspecified
companies

v
(incl. extranet)

-7 2~ JL (UNCTAD (2022)P. 16 Table3&k Y 5|F)
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M e-commerce sales: domestic (5) e-commerce sales: abroad (5)
EDI sales (breakdown unavailable) (5) @ e-commerce to customers abroad (%, right hand axis)
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Statistics Canada(2019) :Canadian retai|l e—commerce

e 3%: Retail e-commerce as a proportion of Canadian retail sales ($18.0 billion of $618.5 billion in

2018)

* The journey of an online purchase can be facilitated by both foreign and/or Canadian companies.
* Warehousing,Pick and pack,Fulfillment,Brokers, Transportation,

e E—Commerce in other Canadian industries
o 42% Software publishers
 13% Spectator sports
* 33% Automotive equipment rental and leasing
o 22% Travel arrangements
e 27% Traveller accommodation
* 3% Food and drink services

* Purchases made by Canadian consumers from foreign companies are not part of Statistics Canada’s e—commerce figures
shown here.Footnote?2

* When Canadians make online purchases from foreign companies, many other companies—both Canadian and foreign—may
participate in the fulfillment of those orders.

* Sources: Monthly Retail Trade Survey and Annual Surveys of Service Industries.
* Footnote 1:Percentages of total operating revenue, reference year 2017

* Footnote 2:For more information about online spending by Canadians, please consult the Canadian
Internet Use Survey.
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What was the percentage breakdown of the value of web sales in 2020

What was the percentage breakdown of the value of web sales in 2020 for
the following:

(Please refer to value of web sales you reported in B2)
If you cannot provide the exact percentages an approximation will suffice.

[Luul

by type of customer:
(Please refer to value of web sales you reported in B2)

FEEGIIZET S

a) via your enterprise's websites or apps? TR If you cannot provide the exact percentages an approximation will suffice.
(including extranets) ?
i Uuuue
b) via e-commerce marketplace websites or apps used by several a) Sales to private consumers (B2C) %
enterprises for trading goods or services?
(e.g. e-Bookers, Booking, hotels.com, eBay, Amazon, Amazon Business, . .
Alibaba, Rakuten, TimoCom etc.) LU U g b) Sales to other enterprises (B2B) and Sales to public sector (B2G) (I Iy A
[Please add national examples of e-commerce marketplaces incl. government TOTAL 100%
marketplaces]
TOTAL 100%
What was the percentage breakdown of the value of web sales in
What was the percentage breakdown of the value of web sales in 2020 BS. 2020 to customers located in the following geographic areas?
by type of customer: =11 (Please refer to value of web sales you reported in B2)
(Please refer to value of web sales you reported in B2) If you cannot provide the exact percentages an approximation will suffice.
= A %S - >
Eurostat |3 ICT AEZ#MFAVICHE L TH Y, BHE : E
. a) Own coun {0 Iy I A
\\ j: - \\ D _ N —
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