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Total Original Series Output on
U.S. SVOD Services, H1 2020-24

Global Content Spend

2022 2023 2024

SOURCE: LUMINATE FILM & TV, VIP+ ANALYSIS; NOTE:
EXCLUDES KIDS CONTENT; TOTALS INDICATE NUMBER OF UNIQUE
ORIGINAL SERIES RELEASED JAN 1-JUNE 30 OF GIVEN YEAR

Licensed Content Share of Nielsen
100 Most Streamed Titles, by Quarter

Share of titles Share of top 100 viewing time

[ Streaming services [l Commercial Broadcaster [l Public Broadcaster
Theatrical Studios [ Pay TV

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024E

Source: Ampere Markets - Content

Ingram,P.,(2025), “Streamers to spend $95bn
on content in 2025, surpassing commercial
broadcasters,” Ampere, 04.02.2025
https://www.ampereanalysis.com/insight/stre
amers-to-spend-95bn-on-content-in-2025-
SOURCE: NIELSEN, MOFFETTNATHANSON surpassing-commercial-broadcasters

Variety VIP+(2024), “The Postwar Streaming
Markets” September, 2024, p14. p21.

Variety VIP+(2025), “TV & Film Production
Pipelines in Flux” February 2025, p10
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The new market reality is ‘75% Peak TV'....

Global* scripted first-run series orders

Average 777 show orders/Q
-25%
Average 587 show orders/Q

a e TR Lang.J..& R.S. Ross,
I I (2025),"Peak TV Is
Dead, Long Live 75%

Global first run TV Peak TV: Ampere
show orders found a .
vt bt Analysis quks TV Trepds
¢. 25% down on at the Berlinale Series
Peak TV Market," Variety, Feb

i B B 17,2025 1:13am PT,

2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023 2023 2023 2023 2024 2024 2024 2024 hitps://variety.com/20
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tfrends-efm-
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SVoD revenue vs. public broadcaster revenue in Europe (€bn)

- Public broadcasters --—-SVoD
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2006 2017 2018 2019 2020 2021 2022 2023 2024 2025 (f) 2026 (f) 2027 (f) 2028 (f) 2029 (f)

Source: Ampere Markets - Operators

Corrigan,M.,(2025),” Ampere: European streaming revenue overiakes PSB for first time,” TVBEurope, March 4, 2025,
https://www.tvbeurope.com/media-consumpiion/cmpereseuropeanssireaming-revenue-overtakes-pso-for-first-time
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International Serles Share of Non-English-Language Series Released
Total TV Output, by Service on US. SVOD Platforms
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Language Breakdown of SVOD Series Released

® iron Non-English

L) 3 ~ 4
ZFEE

Variety VIP+(2025), “TV &
Film Production Pipelines
20™ 2022 2023 2024 in Flux™ February 2025,
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Local Originals Released by Major

Upcoming Local Original Series on
U.S.-Based SVODs, by Country

Major US.-Based SVODs, by Country

2023H1 @ 2023H2 @ 2024 Ht
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South Korea

20

()

Brazil

Mexico

a2[E DZE

India
Germany -
[taly
Japan

Argentina

France S
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()] (3]
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=

Spain

Sweden

potan [ : Variety VIP+(2024),
“The Globalization

of Streaming,”
November 2024, p8.

Netherlands [

Colombia 1

Denmark I 1

1

India
Italy
Turkey

Argentina _

Colombia r

Norway

Japan
Brazil
Spain

France

Mexico

Germany

South Korea

Pakistan 1

Romania 1
Source (both): Luminate Film & TV, Variety Intelligence Platform analysis
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Premium SYOD Customers (Curious vs. Commiltted)

«ssmSpecialty SVOD
asssPremium SVOD

star [BRfEDIES],

pCommitted Customers  Curlous Customers Jg
100M o7 € Paramount+ Antenna(2024),”State of
EF:tR 2.7 g 5 ) Apple TV+ - - .
. %
con 21 z Discoverys Subscnptmn Pricing &
26 2z . Peacock Packaging (June 2024)”,
" 42% BER 29 ad 9 — - -Max P15
E E'UM i 1 EBR BER 29 2% i » Hulu 3
i T3% BER 55 1% ~ - -Disney+
40M T2% B9% EBR Netflix
o T | o 2.0
Ta% BER

US-only | Excludes Free Tiers, MVPD + Telco Distribution, and select Bundles
Premium SVOD? includes 9 Services, and Specialty SVOD* includes 33 Services (see appendix for additional detail)
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FIGURE 3: Sign-ups by Plan Tier

2023 YTD
LiS-only | Exciudas Frge Taank, MWD + Tokss Ciatietion, and dplect Bursiias | As of Mach 3004
Curicus Cusiomers & ulers whe hise cancalind | Serdca ] In the past, or e campntly subacribed 1o [Senics ] with & leraee £ 0 monihg
Committed Cusfompn aop ynpre: sfag am cumently puncribed to [Senvicn| with o bergm of > G monife, ard have nof canceled! |y | in the pasf ™ Ad-Supported Ad-Free
100%
! &=%=
(EEMHEZNEDSE] . )
Antenna(2024),”State of Subscription 2
N . 2
Pricing & Packaging (June 2024)”, p6. § sox
*
[AvoDLLEDEX], |l e ' n
ks &
“Antenna’s State of Subscriptions "
Re Ort: AddS and AdS b2 Antenna Peacock Hulu Discovery+ Disney+ Paramount+ Max Netflix
Antenna 1Sonly | Exchudes Froe Tiers, MVPO + Telco Distribution, and seloct Bundles | 2023 YTD incluces Sign-ups through May 2023

June 28, 2023
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Exhibit 2

Exhibit 3

U.S. Streaming Hours

2024 U.S. Streaming Y/Y Growth
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Note: Top AVOD = Tubi, Pluto & Roku; Top SVOD =
Netflix, Hulu (in. Live), Disney+ & Amazon; o= Tier SVOD
= Peacock, Max, Discovery+, Para+ & Apple TV+
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40% 1
35% -

40%

0%

25%

20%
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10% -

2024 Y/Y U5 Hours Streamed Growth

5%

0%

YouTube
(inel TV

Note: Top AVOD = Tubi, Pluto & Rolm; Top SVOD =
Netflix, Hulu (in. Live), Disney+ & Amazon; 2= Tier SVOD
= Peacock, Max, Discovery+, Para+ & Apple TV+

2nd Tier
VoD

Top AVOD Top SVOD

Source: Nielsen, MoffettNathanson estimates and analysis

Source: Nielsen, MoffettNathanson estimates and analysis

Exhibit 4

Exhibit 5

U.S. Streaming Hours Viewed

U.S. Streaming Hours Viewed
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*WBD hours viewed include HBO Linear, Max and Discovery+

Source: Nielsen, MoffettNathanson analysis

Source: Nielsen, MoffettNathanson analysis

DTC EBITDA Margins

40% 1 34%

28%
30% A 238

E

10% - %

F

(10%) -
(20%) -

DTC EBITDAMargin

(30%) 1
(40%) -

(50%) -

Netflix Disney

BFY24E @QFY27E

17%

5%

(7%)

(36%)

WBD Paramount

6%

Peacock

CCEX CPPD CH. Disney+ & Hululd,
Netflix (SR 2 ZF1i.

Frankel,D.(2025), “Streaming Wars settled for now, with Netflix on
top — analyst,” StreamTV, Feb 13, 2025 11:10am,

https:
now-netflix-top-analyst

Source: Company reports, MoffettNathanson estimates and analysis

WwWW.streamivinsider.com/video/streamin

-wars-settled-
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%5@ (:7__>9) I/ / 7 I\ (BI-LQ:}* f Connected TV (CTV) Will Account for All Growth in

the Converged TV Market After 2024

j I\ L/ t E I\ g ) l/% %&}%t % 5 7:)\ 7 E‘%E’fé :'gef.éﬂ linear TV and CTV ad spending,

£89.64

US traditional and Connected TV Revenue
$216.1 §220.8 §224.4

S 1 r_l [\l O
$100.0
$50.0 e 2025

B | CiLAL Cias ok & TR, I wat] o cablg T
S0.0 i g ;:-: Soeor o T jf:::r.l includes
2021 2023 2024

B Tradittonal TV Connected TV Total
©OnScreenMedia, 2024

in 2024," nscreenmedia, 17 Dec, 2024,

https://nscreenmedia.com/iraditional-iv=SeCioEIo

sier.com/chart/c/3509592/connected-tv-ctv-will-
in-revenue-in-2024/

onverged-tv-market-after-2024
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The Walt Disney Company

w5 A FRIELE R 2024 2023 2022 RHEE 2022 2021 2020 KHZEE 2020 2019 2018 2017

(in millions)

5%

24t 91,361 88,898 82,722 83,745 67,418 65,388 65,388 69,607 59,434 55,137

Linear Networks 10,692 11,701 12,828 Linear Networks 28,346 28,093 27,583 Media 28,393 24,827 21,922 21,299
5tk 3676 4159 4,877 9,128 8,853 8,252 6,374 6965 6586 8129 [%19“ ]

DTC 22776 19,886 17,975 DTC 19,558 16,319 10,552 DTC 16,967 9,386 3,414 3,075
5647 18796 16,420 14,178 15,291 12,020 7,645 The WO”’
5tk 3,707 3260 3,614 3,733 3,366 2,357 4477 3542 1,311 na. .

Content Sales 7718 9,048 8,766 Content Sales 8,146 7,346 10,977 Studio 9,636 11,127 10,065 8,352 DISﬂey

(FBREERE)  -1,010  -892  -762 6,110 -1958  -668  -613

Company
5H5%E 4388 3920 4,370 Hji&( ‘| Ok)
5697 1650 1517 1,113 ~1473

Experience 34,151 32,549 28,085 Park 28,705 16,552 17,038 Park 16,502 26,225 24,701 23,024

EEMNZE BislZED)

24t 7569 4,769 57285 5285 2,561 -1,743 1,743 13,923 14,729 13,788

Linear Networks 3452 4119 5198 Linear Networks 8,518 8407 9,413 Media 9,022 7479 7338 7,196

DTC 143 2496  -3424 DTC 4,015 -1,679 -2,913 DTC 2,806 -1,835  -738  -284

Content Sales 328 -179 352 Content Sales -287 567 1,153 Studio 2,501 2,686 3,004 2,363

Sports 2,406 2465 2710

Experience 9,272 8954 7,285 Park 7,905 471 455 Park 81 6,758 6,095 5,487

(Ez2m55)

[REIRA (E#EED)

11,771 11,339 12,861 12,861 12,219 10,609 10,851 10,507 7,897 8,129
Y7200 73 IR (BE#AE)

20,446 17,937 15,291 15,291 12,020 7,645




Three-Tier System, Multi-platform Strategy
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'Rank m 2016 2017 2018 2019 2020 2021 2022 2023 202372022

1 Banijay Group Low/Ded ivend JI70 0 8466 9000 9000 27000 27560 32116 33214 34%

2 TV Studios GE T 1,708.0 1,8056 18878 20757 15398 20475 24579 24949 1.5%

2 Fremantlemedia DE Bertelsmann LE000 14720 1,5920 17930 15370 19260 232470 22660 -1.5%

4 BBC Studios B state of GE 00 15999 15570 15658 14062 19164 24179 21285 -12.0%

5 Formula One World Championship Limited  GE lohn Malone 11,2125 12690 12329 142272 8215 14108 17871 n.a. 1n.a.

6 Mediawan (estimate) | FR Mediawan 00 1157 2586 Z3R0 na 10000 10000 12000 Z0.0%

7 Mediapro ES southwind Media L3700 1,1770 14902 12611 11150 12180 12090 12620 4.9%

2  AllZMedia (DLG Acquisitions) GE Discovery Inc/Jahn Malone SEE6  BREZ4 Y595 B485 0 7I7E L0081 11971 11441 -4.4%

9 Mordisk Film A/S (Egmont) DK Egmont Fonden 5300 4920 5590 54100 38600 74200 5730 7290 27 2%

10 StudioCanal FF. Wivend 4160 4670 4620 4620 2600 4740 ZEIO0 4630 20.9%

---------------------------------------- 11 Highlight Communications AG CH Highlight Communications AG dEs2y 361 4604 =4ZT6| 237E| 470%) 5213|4235 -16.8%
: E’A_")‘N E\Eg 12 TF1 [Mewen Studios) FF. Bouygues 2928 4113 4242 3934 3239 I3Lp 0 4279 2294 -23.0%
@{/F/B—\*j: 13 Sky Studios GB Comcast 223  591| 664 1221| 1131 3201 n.a. Hia: n.a.
14 Tinopolis Limited GE Tinopolis 26001 2479 2572 I0F0 0 2119 424 27E4 n.a. n.a.
E‘—?%HYA 15 Bavaria Film GmbH DE WDR 2001 2410 2748 2841 27700 2695 n.a. n.a. Mn.a.
%’fﬁ € million 16 Francety studio FR. State of FR 653 7138 101.9 1373 1652 rn.a. rn.a. 1974 rn.a.
17 Independent Television Mews Ltd GB TV plc N e P Y . s B 6 2 [ 2171 ] [ ST e 1 N 7 A -7.0%
Hjﬂ;ﬂ, Europeon 18 lervaolino & Lady Bacardi Entertainment IT lervoling & Lady Bacardi Entertainment 0.9 1.1 46 80.0 1207 1523 1610 1726 7.2%
Audiovisual 19 Gaumont FF. Gaumont 1837 SEmal A998 2212 15400 266:2f FR1A9| dgl 21.0%
= Observo’rory 20 ProSiebenSat.1 DE ProSiebensat. 1 Media 4210 5230 5520 6520 &200 4910 3550 1580 -55.5%




BBC Studios

v v
Content Studio c:::e“::i:;d
N AR AT
v v p ” v v \ v
. sranas | il : Z Riat SHEE
gl BBC Studios Productions and . Global Distribution UK
\ Licensing (| ] T
0 0 » BBC Studios’i2BIE, FRiREp
v v : o v Y S DE#AE (IHBBC
Consumer ' WOfIdW’d@% =) l./j_ ﬁB
Scripted Factual F(é lﬂ?aatls K;gzﬁpd ‘l)irc(;cljwzicr: S . intemnatiopal o Itaan[ c?ews ?l?acn 2:22161‘ g UKTV ﬁ )
o . and new contentiles streaming services
business : :\-_—_ )%O). BZRI:IB % - (L_ Il:l:ll
International Brands . UK and Eire ' l D 3_5 F;éﬂ{%%%\ J|B\
manage- | g |content s ! BEAJIRE, BAE. EXxL
B ; ANILT(E, WIFEL TV
Production Production ~ ¥ ¥ ¥ ¥ ¥X ¥ ¥ - L\bllﬂz(irdb \b\ 7
La'bel.s Lal.Jel.s D.atctn and S )
s W = el BEDBBC ShowcaseHi'E
59 )\, 1Bk,

Invested 9: _\7 ;?\) l/ ?

Indies
(minority I
stakes)




gif. orit W CDEkEEZILKICTE l
€D Ui,

BBCHEEZDBritBox(C DULNT.

>

:@EE%E@@EO > I/ ¢

b HERSVEIEE(CLE
» A—XbZUJ7 Sta

[britboxM&FIE. REIDTOF 1 —Y—TZ5(CL>T. EERFFRTXE U THEECEITS
NTWd. | MRLUT, BritBox(FERDHEFTOFT 21— —DEEIERZ L. &HEHIEC
NEIXTFEDEEREID CERZIRBEUMTATICLEZBIEL CLD. CNUE. EEFHIIC
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HETV TR(High End TV Tax Relief)
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» A& ; DCMS, HMRC = BFI (British Film Institute)
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https://www.bfi.org.uk/apply-british-certification-expenditure-credits/cultural-test-high-end-television
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https://ec.europa.eu/smart-regulation/impact/ia_carried_out/docs/ia_2013/swd_2013_0455_en.pdf
https://ec.europa.eu/smart-regulation/impact/ia_carried_out/docs/ia_2013/swd_2013_0455_en.pdf
https://ec.europa.eu/smart-regulation/impact/ia_carried_out/docs/ia_2013/swd_2013_0455_en.pdf
https://ec.europa.eu/smart-regulation/impact/ia_carried_out/docs/ia_2013/swd_2013_0455_en.pdf
https://www.legislation.gov.uk/uksi/2015/1449/pdfs/uksiem_20151449_en.pdf#:~:text=Purpose%20of%20the%20Instrument%202.1%20These%20Regulations,provide%20in%20relation%20to%20these%20cultural%20tests
https://www.legislation.gov.uk/uksi/2015/1449/pdfs/uksiem_20151449_en.pdf#:~:text=Purpose%20of%20the%20Instrument%202.1%20These%20Regulations,provide%20in%20relation%20to%20these%20cultural%20tests
https://www.olffi.com/cultural-test/list.html

HETV TR B> T)L

HETR%Z L HETR#% Y)
D o DFEUNA £125,000 £125,000
HHH DX H £110,000 £110,000
=k £15,000 £15,000
BEABRB R &R £15,000
EA (@19%) £2,850
ENERR (BR) £60,000
MEEERDO AL LIEX £45,000

B (@25%)

ZoflTlk,. HETRZHBHEJT B Z &
FIZE%£45,00000 [i8%| ICZR
Zo [tE%k] 13£11,2500 %%
HMRC (RAB#T) ICHE

HETR(Z., BRI OLATRAELEXT
ZeB(b I D EICKD. BINZERR
(deduction)Z&EHH T . ZDIENNZERR
(IR ZEZRIDESEDN. EXERESE
DMERETE D, BIMERR(CKDIERN
FREFLZIFILAUEES. HMRCIEZD
18K Z FREE1ZEBR (fax credit)Dizsb(CHY
EIDCEZFBDHD, MEDC. HETRZ
BHEE 9 & C. BXRFEARZIREET
DH\. FERIZEPR (payable tax credit)%
RIFTDZENTED,

nttps://wWww.creativetaxreliefs.com/uploads/file

Fact%20sheets%20April%202022/2%20-
A%ZObrief%QOq Uide%20t0%20HETR.pdf



https://www.creativetaxreliefs.com/uploads/file/Fact sheets April 2022/2 - A brief guide to HETR.pdf
https://www.creativetaxreliefs.com/uploads/file/Fact sheets April 2022/2 - A brief guide to HETR.pdf
https://www.creativetaxreliefs.com/uploads/file/Fact sheets April 2022/2 - A brief guide to HETR.pdf
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https://www.gov.uk/government/publications/reform-of-film-tv-and-video-games-tax-reliefs-to-expenditure-credits
https://www.gov.uk/hmrc-internal-manuals/creative-industries-expenditure-credit-manual
https://www.bfi.org.uk/apply-british-certification-expenditure-credits/about-uk-creative-industry-expenditure-credits
https://www.bfi.org.uk/apply-british-certification-expenditure-credits/about-uk-creative-industry-expenditure-credits
https://britishfilmcommission.org.uk/plan-your-production/accessing-uk-tax-reliefs/

AVEC il (HMRC)

AVECH L  AVECEH

B4 PEHD £250,000 £ 250,000
5 b EETOXH £180,000  £180,0007 o s =y s v(2 s s

MR &

B8 3% H=Dx80% £200.000 | &2 PP BNESEEA

AVEC T HiiER%E (=@ x 34%) £61,200 | DB LT/t F—DEFERD

Applytothe gelief % Tel e‘SSi En Video i " Expenditure Credits (Audio-Visual Expenditure Credit
= . = production of: ames, Theatre Orchestra, or Museum (AVEC) or Video Games Expenditure Credit (VGEC))
HEZBETODIES £10,000 £10,000 Gallery Tax Relief)

E**ﬁiq%*ué £ 10,000 £ 16,200 Film Film Tax Relief (FTR} 34% AVEC
— nifA*ﬁ$25% £ 2’500 £ 4’050 Low-budget British Film Tax Relief (FTR) 53% AVEC (For expenditure incurred on or after 1

Films April 2024)

I
iEjJu *;E BI% = £6 1 ,200 Animation Animation Tax Relief (ATR) 39% AVEC
Mg GE(T%E) £2,500 -£57,150 ’

l
|

High-end TV High-End TV Tax Relief (HETR) ‘ 34% AVEC

Video Games Video Games Tax Relief (VGTR) ‘34%VGEC

s

“CREC063100" in HMRC(2024),"Creative
Industries Expenditure Credit Manual,”
Updated: 16 September 2024, ch.é, 'g(fz%im&%”ew Museum & Gallery Exhibitions Tax
https://www.gov.uk/hmrc-internal- oens HEliRhGRETE)
manuals/creative-indusiries-expendiiure-Creaiis hitpsy A vwwarossmartin.co.uk/creative-industry-zone/1135-creative-
manudl industries-tax-reliefs 20244108108

’ Childrens TV ’ Children's TV Tax Relief (CTR) 39% AVEC

Theatre Theatre Tax Relief (TTR) ‘

Orehestral performance | orchestra Tax Relief (OTR) ‘ TTR, OTR and MGETR are unaffected by the reform to

expenditure credits.



https://www.gov.uk/hmrc-internal-manuals/creative-industries-expenditure-credit-manual
https://www.gov.uk/hmrc-internal-manuals/creative-industries-expenditure-credit-manual
https://www.gov.uk/hmrc-internal-manuals/creative-industries-expenditure-credit-manual
https://www.rossmartin.co.uk/creative-industry-zone/1135-creative-industries-tax-reliefs
https://www.rossmartin.co.uk/creative-industry-zone/1135-creative-industries-tax-reliefs
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AVEC% L  AVECH Y

HHDEZHO £1,000,000 £1,000,000
) bRETOZH £850,000 £850,000

B
4% 3 tH—Dx80% £800,000] B

AVEC T #i#EpREE2 (=34% x 800,000) £272,000

[FIEA’REL TWLWBHIHS]

LUZBETHIERG £1,200,000 £1,200,000
RHRARFIE=0+2 £1,200,000 £1,473,000 (14i5)
— iR ABLEE25% £300,000 £368,000 hTTp;:}/www.rossmorTin.co.uk/creo’rive—indus’rrv-
EBINERR -£272,000 zone/7583-creative-industries-avec-worked-
MHiER £ 300,000 £96,000 = imiels
Hﬁ*#‘%ﬂi LTWwW3 i‘%‘é‘] h’r’rps://www.rossmorﬂn.co..uk/creo’rive—indus’rrv—
= [7599- tive-industries- - ked-
LHBETOERO® - £200,000 e
AVECT O EFREE2
S RME=0D+2
—iEABE25%
=2 - 18,000 JE[5ER £ 204,000(cHIPE. 2493 £ 50,000 (254,000 -
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https://www.rossmartin.co.uk/creative-industry-zone/7583-creative-industries-avec-worked-example
https://www.rossmartin.co.uk/creative-industry-zone/7583-creative-industries-avec-worked-example
https://www.rossmartin.co.uk/creative-industry-zone/7583-creative-industries-avec-worked-example
https://www.rossmartin.co.uk/creative-industry-zone/7599-creative-industries-avec-worked-example-with-losses-2
https://www.rossmartin.co.uk/creative-industry-zone/7599-creative-industries-avec-worked-example-with-losses-2
https://www.rossmartin.co.uk/creative-industry-zone/7599-creative-industries-avec-worked-example-with-losses-2
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« HARFMES SV (RIEEZF D) EFIEM TD-ODOLREME #%'ﬂ: L/tﬂzﬁﬁi
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nai/titeki2/tyousakai/kensho h
___________________________________________________________________________________________________________________ | yoka kikaku/2017/movie _dai?

HLULHMWE TR T L2450 IEREEREOIRAN? ? [dijisidai.htm
2017/1/30 T.UCHIYAMA@%$ 7

BRI DK - BIRE BRI D —FEL T, FAFKEEFEDIZSEIERE  cf. Finney(1996), The State of European Cinema, p17 | j:g [4§J ]

LN DYR AT —: BRFRE DT %RTRZERAFEEREA :

LB : 1—209fs :

t EUICRDXIR(TR) TIE, FESIREF-T (FENREF»). FREIR. is- BRIOXER. AFIRIZED |

i 31%\ (:CF#‘t o :

i Table 3.1 History of European Union Programs in the Audio-Visual Sector - -

i | [{H88]  #75(2017),p7

i Period Program(s) Budget Key Areas of Support i X I

E 1991-1995 MEDIA | €200 million Transnational collaboration i %D E"J ,E\ZLE%ZH]%ZE%B\ *ﬁﬁﬂf g qurfﬂﬂ
! 1996-2000 MEDIA I €310 million Training, development, and distribution y . DNHEES AL = f
! 2001-2006 MEDIA Plus €454 million Development, distribution, and : kkJJEEREE‘: /[Ei@@j:}l_‘iﬁm
: MEDIA Traini €59 milli Zfotfthi'?n betw traini t : ﬁi(hrﬁa?%*ﬁﬁqiﬁﬁ (ngj
! raining million Networking between training partners i e

! 2007-2013 MEDIA 2007 €755 million Distribution, development, promotion, | 7 _Z) J (% 2 @) ,201 7ﬁ52
’ e [t Baltruschat, D. & M.P. Erick : A18

i 2008-2010 MEDIA International €8 million Cooperation with third countries R altruschat, L. &, iy ne b son |

L 2011-2013 MEDIA Mundus €15 million Cooperation with third countries eds.(2013), Independent Filmmaking |

L 2014-2020 Creative Europe —  €1.46 billion At least 56% of the budget will be Around the Globe, University of Toronto i hﬂ's: { WWW.kO n'l'ei_o-' “Q Si
i MEDIA strand allocated to the MEDIA sub-program Press , 2015. P45 E
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https://www.kantei.go.jp/jp/singi/titeki2/tyousakai/kensho_hyoka_kikaku/2017/movie_dai2/gijisidai.html
https://www.kantei.go.jp/jp/singi/titeki2/tyousakai/kensho_hyoka_kikaku/2017/movie_dai2/gijisidai.html
https://www.kantei.go.jp/jp/singi/titeki2/tyousakai/kensho_hyoka_kikaku/2017/movie_dai2/gijisidai.html
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https://iffr.com/en/iffr-pro/cinemart
https://tgfm.tiffcom.jp/en
https://www.efm-berlinale.de/en/berlinale-series-market-conference/home/berlinale-series.html
https://www.efm-berlinale.de/en/berlinale-series-market-conference/home/berlinale-series.html
http://lascreenings.org/LASI2019.html/
https://www.londonscreenings.tv/

London Screenings
+ BBC Showcase + mip london

London Screenings, 202138~ (FIEIA> S >, 226D 7)LAL)

» all3media International. Banijay Rights. eOne. Fremantle. ITV Studios W37 5 EIF A2 )\—,
228 5Beyond Rights. Blue Ant International. Cineflix Rights. DCD Rights. Hat Trick
International. Passion Distribution. STUDIOCANAL. £l

» 2023FH5. BBC ShowcaseWNREDU/\T —)LEENS O R FEANTEER. FFHiHELondon
Screeningslc&OtE3 (London Screenings; 2/27-3/3, BBC Showcase; 2/27-28)

> 20255 mip london (BE4EDH> AMIPZEEH. X FDRER) FRE.
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