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-DIRECTV U.S. - -BSkyB - -CS - | -BS

SES ASTRA

JSAT SCC

BSAT

W I I E N EEE NN EEEEEEEEEEEERENYN

*

CAS
B-CAS

BSkyB SSSL
.llllllllllllllllllllllll
CAS Conditional Access
System 2003
75 3
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DBS Direct Broadcast Satellite FCC TLCS Television Lisencable Content
47 25 201 202 a 7 Service 2003 232
12.2-12.7GHz

EPG



12GHz

BS CS
110 CS
DBS TLCS
NHK
DIRECTV WOWOW
BSkyB
EchoStar BS
12.2-12.5GHz
12.2-12.7GHz 11.7-12.5GHz 11.7-12.2GHz FSS
BSS BSS BSS 12.5-12.75GHz
FSS
12.2-12.5GHz
12.2-12.7GHz 11.7-12.2GHz H

Broadcasting-Satellite

11.7-12.5GHz 10
Broadcasting-Satellite

11
12

13
12.5-12.75GHz
11

13




Radio Regulations

kHz GHz
26 1
Direct Broadcasting Satellite FCC Rules & Regulations 47 25 201 202 12.2-12.7GHz
Television Content Licencable Service Communications Act 2003 232 240
EC electronic communications network that is to be made available for reception by
members of the public television programme EPG
television multiplex service restricted television service
digital television programme service service provided under a Channel 3 licence
service provided under a Channel 4 licence service provided under a Channel 5 licence
service provided under the public teletext licence additional television service
TLCS EC persons who are within a single set of premises EC
EC
BSS
61.5 101 110 119 148 157 166 175 32
BSS
31 10
BSS 110 12
FCC Rules & Regulations 47 2 106 Table of Frequency Allocations Broadcasting-Satellite
BSkyB BSS Astra SES ASTRA
11.7-12.5GHz 335 BSS

10 United Kingdom Frequency Allocation Table 2004 Broadcasting-Satellite
11

12

13 164
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DBS

DBS

DBS

DBS

DBS

DBS

DBS

DVR STB

HDTV

MVPD

MVPD

MVPD

HSD
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DBS

DBS

DBS

DBS

DBS

DBS

DBS

DBS

DBS

DBS

DBS

MVPD

MVPD

MVPD

MVPD

MVPD

MVPD

MVPD

MVPD

MVPD

MVPD

MVPD

VOD

DVR

HDTV
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DBS

DBS

DBS

DBS

DBS

DBS

MVPD

MVPD

MVPD

MVPD

MVPD

MVPD

LEC

Internet Video

Internet Video

PCO

Electric and Gas Utilities



| MVPD Multichannel Video Programming Distributor

2004 6
9,230
m 2004 6 72%
DBS 2
25%
120 4[ | //
106.64 108.41 /[ MVPD ]
100.80 10218 105.44 : e
100 1687 | 450 /{ MMDS )
49 ' |
: 0.50 -
. ; 5 )
DBS
. % 1.20 . : MVPD
60 - .
PCO )
- ~
40 . .
g : -  wmveD
86.06  : : > <
82.97 . 87.56 89.77 - 4 )
82.31% 84.22% 83.04% 84.18%  * 92.30 w| MVPD
20 | " : 85.14%
: : MMDS Multichannel Multipoint 7
0 T EEEEEEL] ‘ [T EEE L] Ellllllll Fesmsmmmsm Ellllllll e
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DBS

( )
| DBS ~
- 2,316 2004 6
DirecTV 1,304
EchoStar 1,012
20 Dominion Video Satellite, Inc. Sky Angel
FCC 2002 100
\ FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 )J
4 )
DBS
. I
DirecTV 2005 9 EchoStar 2005 9

America’s Top 60 31.99
America’s Top 120 42.99
America’s Top 180 52.99
America’s Everything 86.99

Total Choice Over 135 channels 41.99
Total Choice Plus Over 155 channels 45.99
Total Choice Premier Over 215 channels 93.99

Ve Ve

DirecTV HP http://www.directv.com/DTVAPP/packages/base.dsp
\ EchoStar HP http://www.dishnetwork.com/content/proqramminq/packaqes/index.shtmlzl




DBS

local-into-local

local-into-local

1999 The Satellite Home Viewer Improvement Act of 1999
122 DBS
122 (3)(2) DMA Designated Market Area
Nielsen Media Research
| local-into-local 2004 12
210 95% 155
1 DBS
DirecTV EchoStar
130 150
2004 8 FCC DIRECTV 5 119 150 62
BSS 72.5
local-into-local SuperDish
24 SuperDish 3

local-into-local
18

=

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4

2o




DBS

g

DVR STB

o

{

- VCR Video Cassette Recorder 2004 TV 91%
6 TV 70% DVD 120
m DVR Digital Video Recorder PVR Personal Video Recorder 1999
200
DVR DVR
DBS STB Set Top Box DVR
DirecTV EchoStar
DVR TiVo STB DVR DV
DVR STB Tivo 200 R 2 100
110 DirecTV DVR
STB 79 999 DISH Player DVRs
2005 News Corp. NDS Group VCR VOD
DVR
2005 7 TiVo 360 £
65% DirecTV DirecTV TiVo
STB
2005 8 26
[~
FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 )j
)
STB N
m DirecTV EchoStar DBS STB
1
FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 )Js




DBS

HDTV

[
DirecTV
DIRECWAY
60
DSL
2
DirecTV —
m LEC
DirecTV
2004 8 BellSouth
BellSouth
DirecTV
1
BellSouth 9 DirecTV
2004 1 Verizon DlrecTV
Rhode Island 3
NewEngland NewYork
8 Mid-Atlantic
7
Qwest DirecTV EchoStar

o

with MSN Premium

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 ¥4

DirecTV

EchoStar

EchoStar
EchoStar
2005
7
EchoStar
2004 3 SBC SBC
29.99 DISH
SBC DISH Network
SBC
EchoStar
1 SBC
10 23 EchoStar
2004 6 Sprint
Sprint DSL
EchoStar 5
2004 8 CenturyTel
EchoStar
EchoStar 2,500
d
2004 9 14 Qwest Choice DSL

5




DBS

HDTV

FCC ““Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming”” (

DirecTV HP http://www.directv.com/DTVAPP/imagine/HDTV.dsp
http://www.dishnetwork.com/content/programming/hdtv/index.shtml

HDTV \
DirecTV EchoStar

ESPNHD 2 Universal HD Discovery TNT HD ESPN HD Discovery HD Theater HDNet
HD Theater HD Net HDNet Movies HDNet Movies 5 HD
6 HD THE DIRECTV HD DISH NETWORK HD PAK 9.99
PACKAGE 10.99

HD HD ™V DirecTV 5 VOOM Original HD Pak

HD DIRECTV HD Receiver Multi- 10
Satellite Dish DirecTV HD HD HD TV DISH

299 DIRECTYV Total Choice Network HD
1 HD satellite receiver 699
ABC CBS NBC FOX HD
off-air HD CBS 17 -
HD DVR Receiver 999 CBS HD
2004 6 NBC Universal Cable NBC 61.5
HD
148 7
7
m HD MPEG-4
8PSK
2004 5 DirecTV DIRECTV
7S 9 local-into-local HD 4
1
Ka 2 Spaceway 1 Spaceway 2 500 HD
2 2005
DIRECTV 10 DIRECTV 11 2 Ka 2007 1000
HD 150 HD
17 2 4

EchoStar HP

Y,

15



DBS

MVPD

HSD

Home Satellite Dish

 HSD

HSD

C C

m HSD MVPD 2004 6 0.4%
33.6 2003 50.2 33%
m C PBS
program packager National Programming service, LLC
Satellite Programming Service, Inc.
60
- 4DTV HSD Motorola STB Motorola
DigiCipher STB

800

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” (

17 2 4
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DBS MVPD

1940
1970 HBO 1972 Showtime 1976
ESPN 1979
2002 121 2003 140
15.6%
612 (9) 36
70%
70%
FCC
1
NCTA 2003 1 290 584 2 Warren Communications News
1 36

840 95% 8,441 5,707

5,817 7,885 36
FCC 79.8% 36
Kagan World Media
Nielsen Media Research 68.9% 5,817 7,885

2003 1 840 Warren Communications News
1 60 6,624 1,805
806 3,920 36
97.8%

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 n7



DBS MVPD 2

Cable Television Service
Basic Cable Service Basic Service Tier
2002 6,610
2003 6,600 Kagan World Media 2004 6,620
Premium Cable Service
PPV
[ )| J |l 1
% Change % Change % Change
Year Total [Over Prior Yr|Total |Over Prior Yr|Total | Over Prior Yr S - - / T ,JI
1008 004 1.4% 0956 1.7% 631 1.4% 06.2% 65.5% 68.1%
1900 1008 1.4% 976 2.1% 659 1.2% 06.8% 65 4% 67.5%
2000 1022 1.4% 0890 1.3% 66.6 1.1% 06.8% 65.2% 67.3%
2001 1054 3.1% 100.6 1.7% 66.9 0.5% 05 4% 63.5% H66.5%
2002 106.7 1.2% 1034 2 8% 66.1 -1.2% 06.9% 61.9% H63.9%
2003 108 4 1.6% 106.0 2.5% 66.0 -0.2% 07 8% 60.9% 62.3%
June 2004 (108 4 I:}_I:II-*:',si'{ng 1071 1.0% 66.1 0.2% 08 8% 61.0% 61.7% 7

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 18



DBS MVPD

2004 FCC 641 85.7% 750MHz
734MHz
513 588MHz
HD VOD
73 150
2003 1 2004 1
210 223
Competitive Group | Noncompetitive Group
Average svstem capacity (MHz) 734 734
Percent of systems with capacity of:
212 to 749 MHz 14.5% 14 3%
At 750 MHz 62.4% 59 3%
751 to 870 MHz 23.1% 26.4%
Total number of channels 2324 2226
Total number of analog channels 747 732
Total number of digital channels 1577 149 4
““Competitive Group”” FCC
““Noncompetitive Group””
7

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 19



DBS MVPD

Cable Television Service

- 1 6MHz

HBO Showtime Cinemax The Movie Channel Starz!

1
] HD
m DVR VOD
m 2003 FCC

HBO
STB
CableCARD
VVOD STB

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 P0



DBS MVPD

Cable Television Service
Comcast Cox
2003 2003 210
36% 770 2004 6
630
2004 6 2,140 99%
36% 230
=
37.5% 810
10 8 Time Warner
2003 430
40%
Major League Soccer Direct Kick ESPN GamePlan
NHL Centrer Ice NBA League Pass v
7
Carter
Cablevision 2003 270
2003 Interactive Optimum 420 2004 6
90 5,495
30.8% 43% 260
~ S~

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 P1



DBS MVPD VOD

Cable Television Service

m VOD
24 1 VOD
VOD Subscription VOD
15 30

VOD Near VOD
[ VOD DVD VHS

Cablevision Charter Comcast Cox Insight Mediacom Time
Warne VOD
Comcast Cox
ON DEMND VOD Cox’s Entertainment on Demand
VCR
Discovery Networks CBS BET
MTV Cox
Cox STB pun
2003 VOD
50% 2004 85% Time Warne
7~ VOD  SVOD
31
Cablevision VOD Movies on Demand Premiums on
Demand 2
Interactive Optimum Movies on Demand
VOD SVOD SVvVOD HBO Cinemax Premium on Demand
Anime Network Showtime Disney Channel HBO Showtime Cinemax Movie Channel
IFC Uncensored pu
=

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4
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DBS

Cable Television Service

MVPD

DVR

- DVR STB 2004 140 DVR
1
DVR
Comcast Cox
30 50 35%
DVR 2004 95% DVR
2
DVR
2003 STB
10% DVR 2004 6
50% 2 1
100%
DVR
9.95 DVR —

Charter 4.95 DVR

9.95 DVR STB

2003 DVR
STB Scientific-Atlanta Inc. Time Warne
2004 Motorola STB 31 30 DVR
DVR 2004 3 45 8
Insight DVR
= Cablevision Mediacom Bright
House Adelphia 2004 DVR
FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4




DBS MVPD

Cable Television Service

HDTV

m 2003 HDTV

2004 6 100 99 155

2004 9
9 HD
m HDTV HD STB
m HBO Showtime Cinemax The Movie Channel Starz! IN Demand
HD Discovery HD Theater 30
HD Atlas HD HDNet
24 MSG Network Comcast SportsNet Fox Spors Net NY

- 454

of Public Television station HD 70 PBS

Time Warner Insight

Bright House

3,700

100 177

15

ESPN HD

Cox PBS Association

Comcast Adelphia Cablevision

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4
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Cable Television Service
Comcast Time Warner Cable
100 DMA 54 HD 2004 HD
6 60 HD HD
91% HD STB
2003 84% HD SD
HD HD STB ABC NBC CBS FOX PBS WB UPN
5 TNT Discovery HD Theater HBO Showtime
PBS ESPN iNHD1 HD
iINHD2 HBO Showtime Starz! Cinemax 6.5 ESPN HD HDNet HDNet
HD 14 Movies INHD1 iNHD2 HDTV
Discovery Communications 14%
Discovery HD Theater HD S~
HD Comcast SportsNet
New England Sports Network
HD i
Cablevision
15 HD 7 HD
Charter HD i0
STB HD STB
33 HD
ABC CBS NBC FOX Discovery ESPN HDNet HD HD CBS PBS FOX NBC
Movies HDNet HDNet Movies HBO MSG Network Fox Sports Net New York Bravo HBO
HBO HD Showtime Showtime HD Showtime Cinemax Starz! The Movie Channel iN
Demand’'s INHD IMAX theaters
HD STB STB 20
3 HDTV VOD

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” (

17 2 4
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DBS

Cable Television Service

MVPD

m 2004 15.4% 9,800
2005 1 200
m 2003 2,600 63.2%
1,640 DSL 34.3%
2.5%
2003 6 1,370 1,850
DSL 640 1,080
Comcast Cox
96.6% 2003 200
3,730 2004 ©6 220
2003 530 21.7%
15.2% 2004 6 ul
600 16.1% -
Time Warner
2004 43.52
2003 320
17% 2004 6 350
Charter 19% _
2003 160 . .
15% 2004 6 16% Cablevision
170 2003 110
24% 2004 6 120
26.7%
FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4




DBS

Cable Television Service

MVPD

| E
[
1 proprietary ISP
ISP
Comcast Charter
2 52.95 4Mbps 85%
42.95 3Mbps 3Mbps 256Kbps
1 39.99 Charter High-Speed
Comcast Home Networking 5 —
250MB 7 E
Cox
Yy
Cox High Speed Internet
3
Time Warner 24.95 256Kbps
39.95 4Mbps 512Kbps
Road Runner 44.95 54.95 5Mbps 768Kbps
3Mbps 384Kbps l
64.95 84.95 Time Warner Cable Cablevision
6Mbps
512Kbps Optimum Online
Road Runner Internet AOL 3.5Mbps 1Mbps
for Broadband Earthlink Big Net ISP 44.95
= —
FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4
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DBS

MVPD

Broadcast Television Service

broadcast networks and local station

MVPD
DBS MVPD
DBS 2003 6
1,726 2004 1,747
2003-2004
49% 2002 421 2003 424
48% 1 24 7 2003 228
45% 44% 2002 220 3.6%
DBS
nonbroadcast
7
ABC CBS Fox NBC PAX UPN Walt Disney Company
WB 6
7

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4
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DBS MVPD

Digital television (DTV)

2004 6 1599
14.75% NAB
88.8%
HDTV g
SDTV 71.1% 8
20049 10 NCTA 2004 9 15 9,000
4 40 HD
11 30 454
79 1,468
e
SDTV
HD ABC )
CBS NBC WB detacasting HD SD
HD Fox UPN 50%
HD Fox vob
HD 2003 5 30 6 13
921 HD 87% 802
HDNet DiscoveryHD HBO U.S. Digital Television, Inc.
DIRECTV HD PPV Showtime HDTV 119
CBS ABC NBC PBS 19.95
wB 2004 9 1 Disney
iBlast dotcast MovieBeam 100
detacasting STB 10
PC STB
DVR PDA MP3 o

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 P9



DBS MVPD

-| Broadband Service Provider I

" _BSP
FCC

Competitive Local Exchange Carrier

BSP

m 2004 6 BSP 140 MVPD 1.5% BSP
Broadband Service Provider Association 420 8% 37 OoVS
Open Video System

( ovs 1996 A
oVS 1
oVvS

OoVS sports exclusivity network nonduplication
L syndicated exclusivity FCC

m BSP LEC 4 1
OoVS certification BSP
OoVS

- BSP
23%

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 B0



DBS

-| Local Exchange Carrier I

MVPD LEC

" _LEC
1996 651
(OAVAS)
Bellsouth SBC
- m 2004 6 SBC
FTTN Fiber To The
LEC 140 20 Node FTTP Fiber To The Premise IP
14
m Lightspeed DSL
- 110 2005
2004
1,800
20 pun pus
Verizon LEC
- m Qwest SBC LEC
) VDSL Very high-speed Digital Subscribe Line ADSL
Asymmetric Digital Subscribe Line MVPD
2005
m FTTP Fiber To The Premise IP = Quest VDSL
2004
100 2005 200 - 307 LEC
DSL
= L~
FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4
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DBS MVPD

Internet Video

-| Internet Video I

MVPD
IPTV
Streaming Video m MSN  CinemaNow

||

m AOL CNN AOL

CNN NewsPass
DSL m AOL Warner Brothers TV AOL
Warner Jack and

Bobby

- m 2004 NBC 2004
2004 6 6400
47%  m CBS ABC
3,010
0
m 2004 1 12% = CBS AOL
23% NCAA
IPTV 37

m SportsLine.com 1 9.95 early NCAA
m RealPlayer
m RealNetworks 2002 ABCNews CBS

ABC.com
NealNetwork’s SuperPass ABC -
m Comcast m AOL
ABC News.com -

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” (

17 2 4
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DBS MVPD

Internet Video

-| Internet Video I

Downloacable Video

|
m 2003 SBC Movielink SBC Yahoo DSL
m America Online 2004 1 Movielink
Movielink 99
m 2004 5 Charter Movielink

m Real Networks Starz Encore Group Starz! Ticket on

IPTV
m 2004 7 TiVo VCR
m SBC EchoStar DVR STB
STB
m Akimbo
DVR
STB
m Microsoft 2004 9 Movielink

Real Movies PC MSN TV Internet
100
[
m Disney’s ESPN PC Microsoft Media player Tivo
9
ESPNMotion
ESPN.com
m Sumsung Creative Labs RCA Archos Microsoft
PC
VCR
FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4
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DBS MVPD PCO

-| Private Cable Operator I

_PCO
| SMATV Satellite Master Antenna Television

m 2003 6 120 MVPD 1.3% 2004
110 1.2% MVPD

m PCO
MDU Multiple Dwelling Unit

MTU Multiple Tenant Unit

m PCO aggregator
nonbroadcast

m PCO nonbroadcast PCO

- PCO

DirecTV EchoStar

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4 B4



DBS MVPD Electric and Gas Utilities

.| Electric and Gas Utilities I

|

MVPD

MVPD
|
m RCN DC PEPCO Potomac Electric and Power Company
Starpower 2004 12 RCN PEPCO
- Cinergy Broadband Current Communications 2
- Municipalities
m APPA the American Public Power Association 2003 570
109 76

43

| BPL Broadband-over-Power-Line

FCC “Annual Assessment of the Status of Competition in the Market for the Delivery of Video Programming” ( 17 2 4
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Sky

Sky



HDTV



m 2005 3 Ofcom 2004 53% 62%

m 2005 3 1,600
Freeview 2005 3 500
2005 Ofcom Freeview
11 7 46 6
[ v )
. 74
16000 1,616 64.9% 2% ADSL
2 0.08%
14000 61.9% 506 . Homechoice
20.3% 1
12000
% B - TV . TopUpTV
= 10.2%
#
2 8000 46
; 1.8%
~ G000
Solus
4000 735
31.3% STB
Sky
2000

0
O3, 4 Q1 Q2 O3 Od Q1 G2 O3 Q8 Q1 G2 Q3 G4 1 Q2 O3 G4 Q1 G2 O3 G4 Q1 G2 O3 04 @i
oz o oo 01 oz 0z 04 a5

Source. Ofcom / platform operators
Ofcom “The Communications Market August 2005 Quarterly Update” Ofcom “Digital Television Update Q1 2005” 38



BSkyB
2004 12 1.5% 47.7% 2003 9 63.2%

BSkyB
2004 12 0.9% 48.2% 2003 9 58.2%

Hghal cable, 16.5%

OTT, 32.5%

FTV gightal sateliie, 2.9%

Pay digital satellite, 47.7%

48.2

TV TV TV
ADSLTV

ADSL 0.13% Homechoice
TV TopUpTV 3 3 1

Ofcom “Digital Television Update Q1 2005” 39



PPV
PC
m 2004
95%
29%
m Freeview
6%
Coverage — 1 Penetration
subscribers
Platform (Y UK (million) (% UK (% h/holds
households) households) | covered)
Pay digital satellite (Sky) 95% 7.3 29% 31%
Free-to-view digital satellite 95% 04 1.2% 2%
Digital terrestrial (Freeview) 3% 46 18% 29%
Cable (digital and analogue) 21% 3.3 13% 26%
Broadband 6% 0.02 0.1% 1%

'Freeview data refer to households with DTT as the only digital platform
Source: Ofcom, BBC, company information

Ofcom “The Communications Market August 2005




Sky

L

m 2005 6 8 3 1 40
2005 12 800
10%
m BSkyB Sky
Sky One 20 140
19.5 Sky Family 41 Sky World
350
m BSkyB PVR Sky 40GB HDD 20 99
HDD 80 399
m Sky 120 80
Sky box 150
- SkyBet 37% 2 6,100
2006 2005 6 12 3 2,900
SkyActive 2004 1 1,600 2005 9,200

780 DTH

Value Pack
13.5

160GB

2004 10

SkyBet

Ofcom “The Communications Market August 2005
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Sky

m 2005 6 22

96 496

2010

15

2005 9

[

6

]

Variety Kids
- ] Mumber of mixe:
3 I i Bravo (+1) (1) Boomerang
r a [4+11 Cartoon Network
Mumber of 5 £40.50 E41.50 £42.50 :'_"3-|E"E- (+1) i
premium channels 3 £17.50 £33.50 £38.50 =-£. (+1) Discovery Kids
2 £34.00 £35.00 £36.00 fn ARHELLEY
EX Nigk It
1 £28.00 £30.00 £32.00 d Nick |
Hallmark Nickelodeon {+1)
0 £15.00 £18.00 £21.00 LIVINGt (+1) Nicktoons
LIVINGtv2 o
Paramount rouble {+1)
Paramount2
5ci-Fi
6 Sky Mix
Sky One

2 4 6

Sky

Sky World

41

42.5

Sky Vegas Live
TCM
UKTY Drama

UKTV Gold {+1)
UKTV Gold 2 [+1)

RTE One (2)
RTE Two (2]

TG4 (2)

Knowledge

Adventure One
Animal Planet {+1)
Biography
Discovery (+1)
Discovery
Civilisations
Discovery Science
Discovery Wings
History Channe

1Tl

Mat Geo [+1)
UKTV
Documentary {=1)
UKTV History (+1)

UKTV People [+1)

Style & Culture Music News & Events
Artsworld Amp At The Races
Discovery Real Flaunt Sloomberg
Time (+1) Kerrang CNBC
Discovery Home & | Kiss Eurosport UK

4 + +711 » = - 5
H_Eal‘h Magic Eurosport2 UK
I.‘.l_lb_:.u\-t-_.'l',l _Tldl.-uel & | M1V Fox News

ving (+1
l[':"_ E _r ! MTV Base Sky News (3)

ey MTV Dance Sky 5 PR P
Sky Travel (+1) T AR

i MTV Hits Ciar

" - Star News
Sky Trave| Extra MTV2 e
Sky Travel Shop Music Chaice '

Star Plus Q e
TI“'E'_ Geiirs Big Blue radio (4
TVEi TalkSPORT radio

UKTV Bright Ideas
UKTV Faod i+1)
UKTV Style [+1)
UKTV Style
Gardens

rathion IV

Smash Hits
The Box
The Hits
TMF

VH1

VH1 Classic
VH2

The 5aint radio

The Villan (&)

{L) {+1) indicates Inclusion of multiplex of main channel

[¥4] Only available in Morthern Irefand

(3  Available withou! a Sky viewing card

(&) Big Blue only avai

in Grea

anden arza, The Saint available in Seuthamptan and the

surrounding areas, The Villan available in the West Midiands area

Sky Press Release 2005 6 22
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|

ntl 2005 6 1
40 2005 1
21.5 10.5 Ofcom 2
HomeChoice Kingston

Sky sports Sky movie 36 Communications

ntl HomeChoice

2003 20% 2004 23%
Telewest 16 39
10.5 2005 1 150
36 6%
2004 8 BSkyB
Telewest
2003 17% 2004 27% HomeChoice
PVR DVD STB
Freeview STB 30 idtv.co.uk Freeview
2004 11 66 61
85 90 DVD STB
300
Freeview Top Up TV 2004 3 7.99 11
2005 16
25
Top Up TV Xtraview daily 2005
1 STB

PPV

Ofcom “The Communications Market August 2005
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m Advertising Association 2005
2004 2005 5.3%

- 2005

CM PVR

. . 2005 ]
Direct mail 636

™1,019

Outdoor &
transport 213

Cinema 34

|
10 1,900 :
13.7% .
|
|
|
|

2005 2%

Press 1,742

Source: Advertising Association Ofcom “The Communications Market August 2005 44



m Mediatel

|
9,700

2005

6 7%

m 2005

2004 9 2,600 2005

5%

2004 1 8,400 2005 1
12 13%
24% Channel4

1000
a0d
B0d B17 —Total
700
500 TV
500
400 C4
300
197 =——Five
200 P S
- _ 184
100 121 140 145 161 172 = — Satellite
1 58 (] B4 1z 70 &3
32 33 4 21 )2 23 i 3 2 33 4 21 32
2002 2002 2002 2003 2003 2003 2003 2004 2004 2004 2004 2005 2005

Source: Mediatel

Ofcom “The Communications Market August 2005 45



30% Jrae 280% 2BT% 253% 289% 30.0% [ ]
26.0% 25 805 26.1%
o . 23 5% 23.8% 23T 237 =
25% _ ZRE - f— - B4% __gac
BN gy, 8% POOR 20T 4% e -
£ T e = e R M
agay 22 cein 999 - LEST 47w BBC2
|5 50 20.0%
1594 —IT 5
C4
10% 2005 6
T e TR O PTD 7w ee% BW saw 6% 96% T —Five 30% BBC1 23.8%
5% 6:7% T.0% ———68%  B9% g7 6.5 . BT% BTR 67T
B.3% 5.7% . B.0% — Muitichannels 6%
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m Freeview BBC ITV
Channel4 Five UKTV Discovery Turner and Disney
Freeview 2004 17% 2001 7%
m 2001 2004 Freeview
BSkyB
m Freeview
Freeview
Freeview
Freeview Freeview
- 2004
PPV 2 3,500
5 1
2001 2004
Subscriptions, TV shopping,
Other Other 457.3 1747
channels channels
30 4% 26 2% PPV, 32.1
Major Other, 234.9 <=l \nteractive, 11.0
groups’
: cable/
Major gh,:::ﬁ;' satellite Other, 171
groups’ cablef Major channels Advertising +
Freeview satellite groups’ 57.0% sponsorship,
channels channels Freeview 4723
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62 6% 16.8%
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Source: BARB Source: Ofcom
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- 20 4 2005 5 376
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m Sky 352 Telewest ntl 136
103 32 Freeview 11 TopUp TV
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5[] . -
) - — .
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simulcasts of services available on more than one platform.
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