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FOETFOEXICB T 2ERERBRBICHEY T 27 —F - X— 23 LU N4 EO Bk
WEEF LD HDOTH S,

HwIEE LS LTkomsomiGgit, +—A « U —FOHMFOM KL L OFEEEH
BOW 125 TIE LT,
® FEuropean Society for Opinion and Marketing Research (ESOMAR, =—mnr v /3l
i e TR A ),
® World Association for Public Opinion Research (WAPOR, 1 tEGiHA FE)
® The Market Research Society (MRS, Z[H A )
® Council of American Survey Research Organizations (CASRO, 7 A U 4 —~o -
U —F R )
® ADM Arbeitskreis Deutscher Market-und Sozialforschunginstitite e.V.
(the ADM the German Association of Market and Social Research Institutes, K-
Vi - TR AERRE )
® Korean Society for Opinion and Marketing Research (KOSOMAR, #[E G5 - it
A )
(728, #HEFIT, ESOMAR,WAPOR X' MRS & ETH Y, ESOMAR (oW CIHTEH fAF#
(1990—1996) . WAPOR {22\ Tl Council member (1996—1997) Z#7=,)
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1. B—RA - YY—FITE T E5TGREDMED T

1. 1 %kE

9, MAOHLGRETH BN TRRKO Y =7 2 5D 5 KET, fiGiHgiE—
A - VHF—FIZBNT, EDOLIMBEBSTFLATNETHAI A, ZIT, HF—x
A« U —F SIXEMEIIBEIC L0 EFRFERGEIESEE) PO T —F (KU U
e T =8 —IRT—H) %Hlﬁﬁ”éﬁifm%@ﬁf&;é 7¢%. ESOMAR DA &
UL, RECBT 2 HEREOTE L1, RSO 35% % 5H 5 (2003 4F),

KENZBWT, TR L., B3 (profession) 8 L OE#Gndustry) & L CTH—A « U
47“—7‘0)*' IEENTERY, EHE RS, fGEgE S —1 . U“‘j‘~3&0)ﬂﬁ0)jﬁ£

- TD, Thbb, h—A - UH— ?%nﬂﬁfﬁi(ﬁﬂl%ﬁé% - FLNT
ODE%L%%E?J AR, BRI, FRERIFA, S EHEEE’J(E*EHE 3
A, B - JAEPA - RIS A — /nﬁﬁ TATALANVIRERE
OHGMA, FNCLY | Flo7 —XUEFE(ERE, Bk, EE A ¥ — %y b, H)
(2 & D BB BB LT,

YARAT 4T B U TAR SN D AR ECERE TR EZ ER L TV L0, M
BB TH Y . DREO L S IS BOE RSB ICA 2 Ea—T F &> T
T=HEWNETLZLIRTEALERY, T LT, 29 Licimiid o ERAAI L, H
—_A U H—=F i BN—k U ML EESTEY, KPEIIRMEEDT-DIZFE N
FTOEMTHRHECL - THDENTWD, B, ZOLI RRWUIEEZIZC DO
—B Y/ NHEETHRRTH 5,

[R7aE] & FIERFRFED & v D KBTS KENZIFI FEE LRV, EH Rk
(legitimate) C. F#53h FE IR IZ.5S X b L (professional) h—~_A « U H—F |33
XC [REMHRE] Thb, 29 Levigymnhb, Wb bR - BFHMORAE
(commercial research) & 3EEF| H 1 D FH A (non-commercial research) & {5 EX 5]
T2 2 &HTER TV RN, EEBE O 7 v 21, B - BRI B OTEEIRE,
IR - HR, TRE—va VE)EMNED 2L HRERN ST —F ZNE LT
DIEEN & YA - WIEICAT O LA B, EFERE2ILEOKEED HBPRIEEERIZH D
DT ) iﬁﬁbfcﬁb\@f“&)é L7722 »> T, A& %= B ML T %4 & L (for-profit
research company or corporation) & 3E & Fl| i & # B (non-profit research
organization) D XBI HEH EF7-ME L, NERNWZ L LD,
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T 2T KREDSE « ATBCY R OIERHN R 2 SRS S 2 il Tl < AR BUR
DL TE 2 OPESE - FPBSET A THANC LY A b Z2#iaT 5 2 L2 RAifEe L,
ZE OTEINIX LIHEE S, RO N - AL Lz RIERIEEI 21T 5 H3E
F o WEADBNTSGEIC, TN ERIET 272DIIERGNEEZ T2 25, @ Eh -
=0y MEITELLRTIRET S L0 HbDTHD,

=g - UH—FFEHKIE., CASRO(Council of American Survey Research
Organizations, 7 A U # « $—~o « U —FEHES. 1975 F5 L, =B
200 t, BbREOAAR~—FT 47 « VY —FHERITITIFFHY), Marketing
Research Association (v —7>77 ¢ > 7 « U —F W5 1954 43¢5, = BT 2,000
T, MAZE, IEASE, FASR IV 725) . AAPOR(Association for Public Opinion
Research, 7 A U B {#HERFRA . 1947 5850, K ERIIHSRFE ., 1TB0EE - ®
FRRAMKEE O ) Y —F v —, Pr—F Y R MR ER 1,600 N7 &EDOHIEE FLIZ B
INTEY, b—A - U —FEOMmHE - {TEEEZ A ENITEDFHTET 258
(DS STV D, Bl - ATEEEO OIIIE IR T o 2 AT G238 OMEF| 2 8 L |
W OENIFHRIIAANDRZE D FICHAE L, MBI LEZ T2 L THD, 29
L7cth—_A - U —FEROFE O DI, EAMBUFIL, —A - VI —FpEHE
R0, THAETZE 2 IR O 5R & B 2 THRu,

1. 2 I—0v/NEE

g—n v HELTGEETS CIIREREEE2 502 THY . JEKFTO EUL5
HET, HROTEMAETE LD 40% & KEZER L 0D, (@ERlcix, 555 11%,
KA 10%., 7T A 8%, H7pAI BAIL 6%)

I—n v NEEOGEIZIE. KEEER Y-S P —FT—FETEHEVI LY
. Bk Y, BEEE, HET—~IC X 0 RREOSETERH O . E AR
DOEAE « AL « BIRICEMR LIZED NI T L HFE— STy,

ZE

RETIE, BEU 77— 2 fRi#fEn (1995) #%(JT 1998 27 —# Rk (Data
Protection Act 1998) NFI STz, ZOUGTHERZ &5 TGFAEIC KM S50
2 TIX MRS (The Market Research Society. #lE i ans. 1946 £k, &
B¥8,000 A3, JEENCERT 2 A PESE - 3% 8 LT BMRA (The British
Market Research Association,#elfll~—/% v k « U —F e, 1998 ik, 2B



#1200 f1) 7o CRELREERIA L HEE AT Y 703 & BUR OB AR FE VLT O & BE R B
T % The Office of the Information Commissioner & OHE (24 7= > TW\W5, £ LT,
Z O LIS HES & WS OOREEM LoV A N4 2FER L, RRICEN
5OEFaROTND

EU D Rfi#

IAE L7 AEREZEAL L, &N 7-T7 — % (aggregated data) & LT H H DI
DONTIE, BHPRHEE. FERE SN ESITEEER S ISR NN EXF
N, EUYREZIZLOKETRERD HNTND

F72H,. ESOMAR HERK L7 [TCC/ESOMAR [E BEfE o> H - fE Bz B9~ 2 R
—2001 “#(Notes on applying the ICC/ESOMAR International Code (2001)J] 2%k
DEIITFRBSNTND
T@AT—5®L%ﬁ\%%%%%i@ﬁéﬁ@&“ﬁ%ﬁ%K%OTiﬁéﬂév
=TT AT VY —FIE, XA VY b~—FT 4 7O & S e IERA B AN E AN
AR LRV E WD mSEHE 4, T[RRI S 2 WITRFZ2RE ] OO LSO
ELTRDHLNTE, (Marketing research conducted according to the principles
of transparency, confidentiality and secure handling of personal data has achieved
growing recognition as a form of “statistical or scientific research” since
personalized information cannot be disclosed for non-research purposes such as

direct marketing.) J

Z LT, ZOMENLIE, fimMaid, HEamtidsd bAASE b R - T
B . ICC/ESOMAR HESHHDO HFEDERDETIX, gt taflE42n &2
JECIRD £ 5 IR LT o,

[ZOMEOIARIZIENT, fSHES, M - b—EXD~—7 7 1 7 L EHEER
DIRWEZH > TWTHRI—-FELFEEZ AT 20 THONIEX, ~—F 7T 1~

“-U%—%:ainé%@kﬁéom%ﬁéﬂim\:@;5@%@%%@@%&

CROMRERAEMGEL, T8 L, Filf B, ZOMO BT, B EAEE L, THIL

%@@ﬁ % ¥efi3 %, (In the context of this Code the term marketing research also
covers social research where this uses similar approaches and techniques to study
issues not concerned with the marketing of gods and services. The applied social
sciences equally depend upon such methods of empirical research to develop and
test their underlying hypotheses; and to understand, predict and provide guidance

on developments within society for governmental, academic and other purposes.)
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S BT, 2003 FELLKR, AR, KER LI —n vy NEHEZHEUEA RHEMEERIC
ZINL TN ED STV 25 ISOE B (L) IZ X 2 F0E Y — v 2 O FEEEHE
DHET B Y =7 MTBWT S, T Ow ML Mgy id, it X Ot
L7 oTWA,

b, HREROBBMEREEDEES T4 T » MR L2V | HRERICEHER
7o, JRE. TRE—va AEBEITDRW [AOkoOiGdal (3. rEEEE &3 R
SRNENS DR, HENRa B A THDLENWI ZERTELI, B, #A1
VI b= T 47 EDXBNTHOWTIE, FHCHEETH DD TRIATHILET D,



2. MBRABEFALI b - T— T4 VDK

HEERDRAE

A VLT ke~—4 T 47 (direct marketing) &1, 58290 TN, BEWF LR, -
= ADIRHE N RANIAT 5 7o D2, HIARK « KD OE « BE - % —
F b RKIEREICEIDIEEBIEHTHT, =5 v b ERDEFITRITR T
RIZE D EHZEE T LHEEICTH D,

ELREIRTE

XA VT K A=),

TL—=T 4T,

EAATEN & D IR,

I A= /8 TUN

A H =Ty MTRDMWERE,

2=y N DM TFICEEB X T 572D, FAOEF - K4 - BEEE S - E-
A—=/VT R« Mk« Flln « BEE - iKY - IBRATE) - T4 72X A AR T
TDT—F « XN=ZARRELRD,

©@ 060000

ZAVI N == T 47O OEANFEROUNLE - FIFIEH—A - UH—F &
FE ST ERLZEDTHDL, LVHIDOBRMRDOY Y —FER - V¥ —F ¥ —D
LT3t ThH %,
b, ARY—=0T 47« VP —=FHBENHELTND [v—FT 127 -V
Y—FHIE] 1T, ~—Fr T 407 VP —FZ2ERL TODEIT T, KO X S IZRE
LTWo,

[F—=F_R=Z s =—TF TR OE—/V A, RFEIEE, ey, HitLi- Ak
DA AT 2 E LSO BRI S Wk D178 b~ =0T 47 « U —F LI
BIREIR, =TT 47« VP —=FF, HEGREOEREAEZRET D 2
ETHRVNL > TWNDENLTH D,
[Ftk7astuk %, [ICC/ESOMAR [EEEHIFE] THXRD L HITREh T 5,
"Marketing research differs from other forms of information gathering in that the
identity of the provider of information is not disclosed. Database marketing and any
other activity where the names and addresses of the people contacted are to be used
for individual selling, promotional, fund raising or other non-research purposes can
under no circumstances be regarded as marketing research since the latter is based

on preserving the complete anonymity of the respondents.”



3% - ATEREBIDO R IG
TO LY =g » YUY —FPEE « VI —F ¥ — DNk LEE O - TTBCYS R
IZEDIIITHIELTWNDTH A DD

KE
KEOHEABIFOHBEIIE, T1. —=_A - UHF—FIZBT 2 HiHHHEDAE ST
THRIEXDICRIBED & 2 EXEZFIZRHE LICIEHSI 21T > TR Y | 2 oMM s 0
D, FAVI N == T 40T O3B ThHLT L~—77 4 ZIEE~DOHHIT
b5, TROLH, HTBMIL, [TERES/IEHIC LV HEF ICEKRE RIEFTT L~ —
TT 4 ZIEINI LT, IROSERFRTEZ#H T TV D,

(DThe Telephone Consumer Protection Act (TCPA. & &M & & (R, 1991 il E .
‘i . The Federal Communications Commission, FCC #fEEERE L)

@ The Telemarketing Sales Rule (TSR, 7 L ~—/4 7 1 > 7 BK5E A : The
Telemarketing and Consumer Fraud and Abuse Prevention Act 7 L' ~—%>77 4 > 7
(Z & DB TR - BB IO E AR 2 E o 72 b O T, 1995 EfiliE, 2003 FUE
BiE . The Federal Trade Commission, FTC i# ¥ 7| EEL).

(@The National Do-Not-Call Registry (£ KEEEIFEIEAEELHIE DNC Registry,
2003 I E, EiE - FTC HIIGIEER)

IABEWTNU LRI 2T L~—r T gy ZEB AR T b0 Thy, £<IC
DNC Registry I3, £ E T~ D7 L~—F7 X —IZ% L CTEIFBHES L LT
RIS T HBEFIZ XL H8GkE FTC £ 72 13MBUMHERIZIT S Z & THDL L 21Tk -
To L ERUCK LT 1T o & e 11,000 RAVOEIENRHE LD 7e FEEI 2 b o
Thsb, BT 2003 4 6 H 27 HOEEEI S 2004 FK F TOREREIE
82,981,197 12 L CH Y .\ FTCIE 2004 4F 1 41 C 548,230 fF D 1E#ZBLL T 5,

FROTV~v—FT 4 T AOERENCB N T, =AU —F T b i O
KL I T, 72 & 21E, FTC X% D% 1 b ET? Q&A: The National Do Not
Call Registry (www.ftc.gov) D55 31 TH T, TG ADSHIHI ORI/ D Dh & DERM
RO LD IZEEL TS,

FH L, AP —_AZ2FE T 252 L 2ME—0OHNE LTEREZEIT 2D ThL,
ZT KB F IR GSSREHEDORB O G L2 by, TL~—FT 4T D
DOEFEENT — Tbb, MHLWIIV—EXADOREEEEFET 2 EREENT — 20T
DHBIONG LD, b—_A %79 ERAENTLHEN TRIMEZTI—ERAD
W5e & B 2 72 OIZEeE 2 T 281, S KEFREFHEG BEH I T uds

VAN (“If the call is really for the sole purpose of conducting a survey, it is not



covered. Only telemarketing calls are covered — that is, calls that solicit sales of
goods or services. Callers purporting to take a survey, but also offering to sell goods

or services, must comply with the National Do Not Call Registry.”) ]

3—naw/\-EU

d—ny NFHEEICBWTS, TiEMEE A ALY b =TT 0 7 EDORBNE, 4
EE oML o TWND, XAV b —0T 4 7oV, EUT— 2Rt
51995 D 15 14 7 — ¥ ERDO RigE A2 %2 5 HiF|(The data subject’s right to
object)] IZBWTH ALY b~v—bT 4 V7 HFFELTRO L) IR ST 5,
PR ENET — 2 BRIV T ORI 2 595, =« « - (b) ¥4V he~v—0T
AT DOHNOTDIZAEEND Z L 2FHAENTRL T T —F ERICET 8
ANT =2 QWP L, GERIGEERC, BEA2B2252L, it AT —X
BE =B RSNDINLA VY b =0T 4 7O AMOIZDITER S
LHEMNCHSG SND Z &, £ LTIOX D RN EIIIMMITH T 2 B a8 2 5 Hefl
R CH ARt 2 &, MRAENX, T—Z ERKD (b)) OB —BREIIRIH
TWOHENMOFEZ M > TND Z LA MEICT D DICMEREEZINL D LT 5,
( Member States shall grant the data subject the right: ....(b) to object, on request
and free of charge, to the processing of personal data relating to him which the
controller anticipates being processed for the purposes of direct marketing; or to be
informed before personal data are disclosed for the first time to third parties or
used on their behalf for the purposes of direct marketing, and to be expressly
offered the right to object free of charge to such disclosures or uses. ~Member
States shall take the necessary measures to ensure that data subjects are aware of

the existence of the right referred to in the first subparagraph of (b).

LT, WHHEL A VI b= T 4 T ERKHENDEREHLDOTH D Z LI,
EU YR L U —FEER L OFEOMREULROBDL L ZAH LT Z LIFREIC
RI-EBYVTHD, ZoXHica—a vy FEIZBWTHLEIN DO EU MMEEZH
DICHSGREL XA VLI b =T 4 BRI L TH UK OMRET 228
(ERANTAN
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3. FREXBIRICHAT IEABRT 2 A—ADREE LV
BEE - BRI

3. 1HEAERT —2X—XDOREFKR

DARED ERIARENYST 57— 5 - R—2, F7abbRER AR LIET
Bl L7 b DOBRATITON T, B BANCA - P T, R LR TlE
A EDETHELRRNE S Th 5,

HE
MEEOFEREASEICEHR I TV AERIT. K4, M. A4 B, BUERB X OW
[T, TR, ARICET AR, I Th 5,

KE

KEDOLE . EIBUF L~b 72 5 NTINBURF LV TRERICE T DA - 7 — 45 -
R=2ERAELTND, £ LT —F « X=2%RAF LTV LHEFBIF L L TOD
FHEEFHRI(US Government Agencies) & L CiX, the US Census Bureau, the US
Internal Revenue Service, the US Bureau of Labor Statistics, the US Postal Service
BRENDDL, 05 bEERALMEE LA - T —% « ~X—2Z3 the US Census
Bureau 2% 10 4= Z S CE M 5 [ A 0 & > 2 (EHEFHE) ] (i 413 2000 46) TH 5,
Z LT, 207 —XUEFEZ, DREO X ICHERICK 2550 - AEZEE OE X
TIER <, BEEZF LT TVWHO T 0OFFETHHIN, EROFEF. RA4ADY
ZAMPRAESNTNWDZ & LD, LinL, DBEHO MEREAGIR] (THET 57
— 4 N ZTEFBUR B L OMBIFOWT O LV THIFE LR,

3. 2 EANBEHRT—FA—ADEHE - ARKR

HE

HEEOS A, BiRE BB LOFENA PRI LIZNAZRITET 52 LI13TE %,
PRl LOMBGBIZ L 2FH (—_A - U —F25EGie) ([T —EIHKIDTIC
RENAREE D & TH D, TNLAMIED LS A THN, BIEIT—UITFFSh
TW7RUY,
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1Y
RAYDOHE, OO TIRE SN FINHE CFHHAETH LA, HEEHANEWVO
TIZEALRIHESR W ANWE S TH D,

KE

KEOGEG . HEABUR L7 b TNNBURF L~V TRA L TWDERICET 58
A T — % - N=2E R — W R STy, 72720, EitSnio®
(aggregated form) TD R ~DBRR « — B AT\ TN TN D, 72 & 21T TA
N2 OF—2 1%, #ghlizix, N« & - i KATABNIZ N 2 T metropolitan
statistical areas (MSAs), census tracts(o3E D [EZFEFHX ] (ZF%),  block
groups, city blocks, census enumeration districts (23 E D [EZGHAEX | 12FHYH)
DKL~V TOT —42 ) CD-ROM CTAFRHETH D,
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4. EEANBERARUVEER - ATKR

4. 1 EFEANLEORERKR

BEANLBICHY T AEANERT = RX—RXNF LA LCOETHREE SN TS &
b, LnL, TDELIE, RETLIEREATIH2LONRBEL TEETHIHLDOTH
éo

#BE

DREO X IERERBRISE SO TR 2 EIT, F0 2 72#EME TEEEO LT
%, WEOREANAFILH SN TOLERIT, KA, B AFEA B, SEFBX
OHIERT. BT Th D,

KE

KEDOGE, WEEKAZAT L AETRIZ, BOEEANL LTHRET LI LITLYE
FENE2 D, DREO X D IATERRBEN I N S ITMNITEEAN L5 2 LT Ly,
BERIZBES 2 G IMBIFLL FO L~ TR SN TR Y . JMAFHRT —F » X—
AL LTEDLDITHER? - IRE STV NI DN TE TIEAEITH TR NnD T
R,

BERIHIIR AT DI, ROBY TH D, b, MKV BRRDIESDH 5,
ORA . OfFEFT. @BEY DI Lpt(EfT & B2 2 58), @EFEA R, OERE S
(ER). ©ID F5(EEAFFAE, HERREROF 72 L), OBGCRIRIER., B L Tk
< & FBE DO TiRE DR ELBR O RZTHFETE D), @AFE - RIEER AR
LI D), @QFH,

BoErs a7 T o KRETROEZEEGHAD 18 WMl EOBL)D 5 BAT%NEeEKL,
ADFEELTZINTOWT, 2000 FEORMEHEZEDLEITRO L) IHEE SN TN,
BRI D © 202,609 5T, BiERE OEIE :63.9%, K LIZHE 110,826 5 T A,
B L2 OBREFR N DT 5EIE - 54.7%,

(United States Election Assistance Commission ®# - k X ¥ http!//www.eac.gov)

e
RKEDOLE S, KEBKEZAT LHEETRS, BOEEANL LTRETLHILITLY
BEANLRD, DREO LD ITATERERE N Y N LITMNAITIEEAN LT 52 T LAV,

13



BEICEET A EBEZFERE L TW D ®OIT the Electoral Commission T 5,
(http://www.electoralcommission.org.uk/your-vote/access.cfm)

BEERIT 18 LA L TH D03, BEEIT 16 L LB AL D, BEIZVOTHT
LM, L DOALITEE 9 AD 11 H DI the local council 25, B AL A
\ZHECAT 5 & %1297 9, The annual canvass(ERIEE) & FEZHL TV 5,
BERIH IR T D EHIT, kDB TH D,

D% . O, @% A bL(Mr,Mrs,Ms,Miss,Dr,other). @EU HiEROHE. &2 DEN
Bkizir, ®16 £72i3 1T OB, AEH A ©70 L LG, O, ®E(E
%5, Othe edited register ~DO# Z L NENOREOFASMH), OFBEFEES -
WHKS - EA—LT FLAULE), OFE - B4 - HfF. @2 oftt (FK),

4. 2FEFEANLEOEE - FARIKR

#E
HEEOEEIE, Ml SN TOLIRABESZOREBICHOVW TR TE 5132, BB &
OB IR TRE T H %,

KE

KENZIW TRz N4 #IT, BEE B S, EEOGEMA . B8RS IZ % - BRD
THONTVDEEDEHERIND N, —_A - U —F Ot LTRHEINS Z
A=A

RE
FHEDOLHAEIL, BEALBIZONWT 2 FEHON—Y a UMER STV D, O EDIT
the full version(GEER)TH Y | b 9 V& Dl the edited version(HaHEM) TH 5.

[SERM ICIFBESNTRBARENTEHINATEBYVBAEHTINA TS, #TH
MR TELN, a b —Z B ELNEOHITL Vo7 —EDHMIZRY ks D,
Credit reference agencies & 522k OFHZFFINTWAH D, FITEEE MEH
M ZZ T TCWDENENCODEFEFTRAZT v /735628, BEIY Ivx— - m—
VHEVT BIEDESELOETIETDHIEDOEDICRESND, (B8 OatE—
DEFRFFHEDPEICR U THACET Z IR EL L2 L D,
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THREE 138 8D T@the edited register ~D g &2 LI e BN IZTF = v 7 FI(V)
AT R o TeHEDBITOWTRE SNTBREANALETH D, THRER) 1 5220
SVFBIEICEA TSNS, REMIIZ, ECHIEATLIZ EnTE, EARABM,
EZRFLA VT b =TT 4 I HETE %,

BB, BEALBEORFNTOWTIL, the Electoral Commission & JEEEM & D]
TREN G ITERY, =& 2013, TREMR ~OROEEIZS>EAF TN T U T
7 A7 AT RETHD, EERETAHIREREITL VL WER A2 Tk
LTW5,
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5. IO L—LELTOMERERBRIDENT-R

Y=g - UV —=FOF a7 NI, W RGE, IROROOAT v 707257 n
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